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Abstract

In line with the rapid progress of social commerce (s-commerce), studies along this line appear to be progressing. However,
most studies seem to concentrate on certain areas of s-commerce, while omitting several other crucial aspects. Although the
concept of performance has garnered much attention from researchers within the field of s-commerce, elements related to
customer-to-customer (C2C) success have been largely disregarded. As s-commerce is in its maturity phase, more attention
should be paid to this domain. A systematic literature review (SLR) was conducted to identify the gaps in s-commerce success
factors within the context of C2C. We found that, studies on C2C s-commerce suceess factors are still not comprehensive and
we believe some variables from the offline business context may be relevant to be included in the s-commerce success model.
We propose a model for C2C s-commerce success is proposed in this study. This study will contribute to the literature of C2C
and s-commerce disciplines.
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INTRODUCTION

Web 2.0, which has replaced Web 1.0, has changed the life of many in multiple ways, including their
personal and professional lives. From the economic stance, the course of electronic commerce (e-
commerce) has progressed to s-commerce (Wong, 2012). Various businesses have begun adopting s-
commerce after recognising the potential and the significance of Social Networking Sites (SNSs) for
marketing and communication, as well as for devising effective strategies and operations (Schultz,
Schwepker, & Good, 2012).

Despite its recent initiation in the year 2010 (Busalim & Hussin, 2016; Lin et al., 2017), the number of
studies related to s-commerce has escalated rapidly (Baethge, Klier, & Klier, 2016; Busalim & Hussin,
2016; Han, Xu, & Chen, 2018). Surprisingly, review of the literature indicates that scholars appear to
be more interested in examining adoption issues, such as acceptance factors and web design, rather than
post-adoption issues (Jones et al., 2015; Parveen et al., 2016; Rahayu & Day, 2017; Sebora et al., 2009).
The literature on measuring s-commerce success is still in its infancy phase (Ainin et al., 2015;
Bocconcelli et al., 2017; Hashim et al., 2016; Hettiarachchi et al., 2017; Lin et al., 2017; Odoom et al.,
2017; Paniagua & Sapena, 2014; Park et al., 2016; Qu et al., 2013; Rodriguez et al., 2012; Tajvidi &
Karami, 2017). One shortcoming in the academic work related to s-commerce performance is that only
a handful of studies have identified the related success factors (Sukrat & Papasratorn, 2018;
Vongsraluang & Bhatiasevi, 2017). Some studies have examined s-commerce success (see Ainin et al.,
2015; Ferrer et al., 2013; Jones et al., 2015; Mohamed et al., 2009; Odoom et al., 2017; Parveen et al.,
2016), at firm level.

In our previous work, we discovered the dearth of academic work linked with s-commerce performance
within the context of C2C (i.e., online sole entrepreneur) that addressed the individual unit level of
analysis(see Nor Asiah, Khalil, & Ahmad, 2021). This notable gap calls for further exploration of C2C
performance in this the s-commerce context.

An SLR was conducted to gain better insight into current studies that examine in have C2C context, to
explore the variables that may serve as effective success factors, and finally, to propose a model of s-
commerce for C2C success. After reviewing more than 7,000 articles retrieved from a range of
databases, only 1% of the articles were related to C2C in the s-commerce context. Several major findings
were identified from the literature, primarily related to the identification of variables that may potentially
function as success factors for s-commerce, particularly for C2C model.

In the next section, we present the literature on C2C in s-commerce field and success factors, SLR
process and findings. We propose s-commerce success model for C2C as as outcome from discussion.

1. C2C in S-commerce Field

S-commerce refers to a type of commerce initiated by social media that unites offline and online settings
(Wang & Zhang, 2012). S-commerce is an approach of commerce in both participative and cooperative
ways that effectively connect all players of the value chain (Baghdadi, 2016). S-commerce has become
a platform where people collaborate online, gain advice from trusted individuals, as well as find goods
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and services for purchase (Beisel, 2006 cited in Wang & Zhang, 2012). Turning to this present study, s-
commerce is viewed as a commercial application in the Internet platform by leveraging Web 2.0
technologies and social media, which support user-generated content and social communication as an
effective way to facilitate consumers purchase within virtual communities and marketplaces (Huang &
Benyoucef, 2013).

The evolution of s-commerce is ascribed to the emergence of online social media platform. Social media
usage offers numerous advantages. For instance, marketing activities, such as advertising and
promotional activities, may be extended to the global scale (Indrupati & Henari, 2012), while
simultaneously managing and sustaining business bonds with internal and external parties virtually
(Ferrer et al., 2013) without geographical boundary barrier.

Birkner (2011, cited in Kosiba, 2016) explained that social media may be used for any size of business.
In comparison to other conventional communication tools, social media enable entrepreneurs to run their
small businesses with higher efficiency, lower cost, better compatibility, and direct interaction with
customers at the right time (Blackburn et al., 2013; Hassan et al., 2015). Social media are suitable for
entrepreneurs and small businesses, regardless of in developed or developing countries (Kaplan &
Haenlein, 2010; Odoom, Anning-Dorson, & Acheampong, 2017). As small businesses need to survive
tight financial resources (Mohamad Radzi et al., 2017; Parveen et al., 2015), social media are suitable
to reach and expand their market abroad with minimum investment (Parveen et al., 2015). As depicted
by McCann and Barlow (2015), the main implications of using social media for small businesses are as
follows: (1) increase in brand awareness, (2) improvement in interaction and rapport with customers,
(3) better delivery of messages and marketing tactics, (4) better ability in highlighting company
expertise, (5) wider business contact, and (6) increased revenue.

The most preferred online social media deployed by all e-commerce models is SNSs (Chen et al., 2016;
Franco et al., 2016; Parveen et al., 2015; Shahizan et al., 2012; Stelzner, 2016). Consistent with the main
features embedded in Web 2.0, SNSs serve as a channel for interaction, apart from creating and
disseminating just anything online (Boyd & Ellison, 2008).

Essentially, SNSs provide an economical and supportive platform for C2C model that is effective for
maximising profit. With low accessibility cost, most SNSs are free and easy-to-use with minimum time
spent to learn (Ainin et al., 2015; Ferrer et al., 2013; Indrupati & Henari, 2012). The greatest aspect of
SNSs is their simultaneous feature that supports users with real-time interaction. This feature enables
businesses to be more proactive and responsive (Ferrer et al., 2013). As for the internal environment,
SNSs help businesses to enhance financial growth and competitive advantages, while for the external
environment, they increase consumer fulfillment and reputation (Orzan et al., 2013).

2. Studies on success factors for C2C

The SNSs have crucial roles in the emergence of s-commerce, particularly among small businesses
within the C2C context (MyNewsHub, 2015; Wong, 2012). The presence of entrepreneurs in C2C
business model within the s-commerce context has overwhelmingly superseded the other types of e-
commerce models (Zalatar, 2012). Income generated from C2C model is 5-fold higher than that recorded
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for B2C model (WeiWei & Yue, 2015); thus signifying the significance of online entrepreneurs in terms
of their contribution to the economy. Additionay, the presence of C2C entrepreneur has further escalated
due to the Coronavirus Disease 2019 (Covid-19) pandemic, which is bound to change the business
landscape in the long run (Bernama, 2020).

In spite of its clear progress, the contributions of SNSs to businesses remain untapped (Samuel et al.,
2014). Past studies revealed that most entrepreneurs simply adopted s-commerce because other
businesses did so; identifying neither the success factors nor the outcomes (see Ahmad et al., 2018;
Grizane & Jurgelane, 2017; Hassan et al., 2015; McCann & Barlow, 2015; Stelzner, 2016). It is
important to determine the success factors of s-commerce so that C2C entreprenuer can focus on them
to attain greater heights in their business endeavour (Madu & Madu, 2002; Mohamed, et al., 2009;
Pansiri & Temtime, 2010; Turban, et al., 2015). Additionally, it is integral to link the success factors to
s-commerce performance (Oztamur & Karakadilar, 2014), which is often dismissed by many
entrepreneurs (Grizane & Jurgelane, 2017; Hassan et al., 2015; McCann & Barlow, 2015), so that they
can make accurate decisions and effectively strategize their businesses for greater performance. This
highlights a setback from the practical aspect, which demands scholarly attention.

Theoretically, only recent studies have begun focusing on the contributions of s-commerce in terms of
value creation to business (Ahmad et al., 2018; Hopkins, 2012). Several scholars have investigated s-
commerce success at the firm level (see Ainin et al., 2015; Ferrer et al., 2013; Jones et al., 2015;
Mohamed et al., 2009; Odoom et al., 2017; Parveen et al., 2016). Besides, studies on s-commerce
success are more related to marketing and communication (Ainin & Noorismawati, 2003; Roteh, 2014).
Interestingly, our previous work revealed that no study on s-commerce has addressed C2C in the current
literature (Nor Asiah et al., 2021). The absence of s-commerce studies on C2C indicates a limited model
for C2C in determining success factors (Kraus, Palmer, Kailer, Kallinger, & Spitzer, 2019; Sukrat &
Papasratorn, 2018; VVongsraluang & Bhatiasevi, 2017). It is vital to determine success factors and the
related framework, as these serve as guidelines for C2C entrepreneur on deploying online business
fruitfully (Madu & Madu, 2002; Mohamed, Govindan, Mohd Daud, & Siong Choy, 2009; Pansiri &
Temtime, 2010).

Despite the various success factors that work as variables for small-scale business performance and e-
commerce (Benzing, Chu, & Kara, 2009; Laosethakul, 2005; Ng & Kee, 2012; Stefanovic, Prokic, &
Rankovic, 2010; Watson et al., 1998), they are neither extensively studied nor conclusively accepted
among practitioners and the academia (Hui et al., 2005; Rogoff et al., 2004; Simpson et al., 2012;
Watson et al., 1998). Moreover, not all success factors apply to each business model due to the specific
traits of business, industry, and geographic location (Carland et al., 1984; Carlos Pinho & Sampaio de
Sa, 2014; Dobbs & Hamilton, 2007; McClelland, 1986; Kaloo, 2010; Simpson et al., 2012). The
determinants of business success are varied due to multiple unit levels of analysis, in which the outcomes
of a unit level of analysis may not be applicable to another unit of analysis (Rauch & Frese, 2000; Molla
& Licker, 2001). As businesses always face scarcity in resources, entrepreneurs are advised to determine
and focus on success factors in order to overcome various challenges, to keep growing, and to survive
(Choshin & Ghaffari, 2017; Ng & Kee, 2012; Simpson et al., 2012). Notably, success factors refer to a
limited set of key areas where things must go right for business owners to achieve their goals or to
achieve favourable outcomes (Rockart, 1986).
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3. Systematic Literature Review Process and Findings

Due to the limited studies on s-commerce, particularly on its success factors (Nor Asiah et al., 2021), an
SLR was conducted to explore the current research area of C2C and to identify the relevant variables
that determine s-commerce success. Hence, the set of domains and the combination of keywords
prescribed by Baker (2004) and Bandara et al., (2011) were employed to start the process of SLR.
Acrticles published from 2010 to end of 2019 in Scopus, Web of Science (WoS), Emerald, Sage, JSTOR,
and Science Direct databases were reviewed to identify relevant articles. The selected time frame is
appropriate because it reflects the period when s-commerce had hit popularity as Facebook allowed
firms to create pages for businesses in the year 2008 (Kwok & Yu, 2016), which officially began with
the opening of the first Facebook store by 1-800- Flowers.com on 29th July 2009 (Stuth & Mancuso,
2010). The chosen databases were considered relevant because they provide high-impact factor
publications.

Articles related to the study domain were retrieved using several terms, including “performance”,
“success”, and “growth”, as they represent the theme of firm performance. The selected articles were
re-filtered using several keywords, such as entrepreneur, small business, as well as small and medium
enterprise. The articles selected for review were not limited to online business but also conventional
business (offline setting). This is because; it is possible for success factors of offline entrepreneurs to
also have important roles in the online setting as the platform has shifted from brick-and-mortar to click-
and-brick (Kraus et al., 2019). By doing so, the success factors of either online or offline business may
be identified to illustrate C2C s-commerce success.

7,797 papers were reviewed in this study. Articles that highlighted “success” from customers’
perspectives, such as “purchase decision” and “purchase intention”, were excluded as the focus of this
review is on the stance of business owners. In total, 78 studies published between the mid-1980s and
end 2019 were extracted featuring over 90 independent variables of success factors Out of the 78 articles,
17 concentrated on online businesses. Interestingly, out of the 17 papers that had investigated the online
business segment, only two studies had explored entrepreneurship in light of B2C e-commerce (see
Phonthanukitithaworn et al., 2019; Sebora et al., 2009). Both articles focused on B2C entrepreneurship
within the context of Thailand, a developing country. The study by Sebora et al., (2009) appears to be
the pioneer in the online entrepreneur research area, while the work by Phonthanukitithaworn et al.,
(2019) was grounded on Sebora et al.,’s (2009) model.

The framework developed by Sebora et al., (2009) served as the underlying foundation in this present
study to develop the s-commerce success framework within the C2C context for two reasons. First, the
C2C model is nearly similar to the B2C (Dehua et al., 2008), in which customers are the end-users.
Second, since s-commerce emerged from e-commerce, the former has inherited many e-commerce
features.

Notably, most of the available entrepreneur success models are generally composed of three interrelated
dimensions, namely individual, firm, and external or environment setting (Benzing et al., 2009; Gartner,
1985). These dimensions have been widely applied in small business and entrepreneurship fields of
studies (see Akin, 2012; Gartner, 1985; Lumpkin & Dess, 1996; Satar & John, 2016; Simpson et al.,
2012; Watson et al., 1998). Sebora et al., (2009) built a generic framework for entrepreneur and small
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business success based on these three dimensions. Sebora et al., (2009) proposed a framework for B2C
entrepreneur e-commerce success that comprised of founder characteristics (achievement orientation,
risk-taking propensity, locus of control, & networking), e-service factors (reliability, responsiveness,
ease of use, & self-service), and governmental support.

Nonetheless, the framework proposed by Sebora et al., (2009) excluded some variables of s-commerce
success detailed in other studies, such as information quality, social support, and marketing strategy,
which have been highlighted by other scholars in their research work (see Hassan et al., 2015; Hou et
al., 2017; Liang et al., 2012; Vongsraluang & Bhatiasevi, 2017). This signifies an incomprehensive
framework to measure online entrepreneur success (Vongsraluang & Bhatiasevi, 2017). It is also
reasonable to assume that there are variables from the domains of e-commerce and offline entrepreneurs
which apply to the s-commerce setting since both fields are similar to a certain point, such as dealing
with end-consumers and running businesses solely on small scales.

Apart from Sebora et al.,'s (2009) work, other scholarly work was referred to as well. The emphasis was
on the variables frequently used by scholars and the assessment of the suitability with C2C within the
s-commerce segment. The success factors that appeared in 78 articles were later grouped into three main
dimensions: individual, organisation, and external levels (note: the 78 articles have variables in one, two
or all three dimensions).

Out of the 78 studies, 63 revealed success factors at the individual level with 36 variables identified
based on frequency. These variables were grouped into three categories, namely traits (20 variables),
demographic (14 variables), and others (2 variables) (Figure 1). In the trait category, need for
achievement, risk propensity, innovativeness, and proactiveness variables, are among the most popular
variables used by previous scholars. As for the demographic aspect, only two variables were cited in
online business; knowledge and technical skill, while experience and education were frequently used in
the studies. For the others categories, networking and position in the society/political involvement were
the two variables studied in offline business context, where networking is highly applied in past studies.
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Figure 1: Frequency used of individual dimension variables from extracted articles

On organisational dimension, in total, 47 variables were identified from 56 articles (Refer Figure 3).
These variables were analysed based on the frequency and were grouped in several general themes or
factors, mainly according to the classification prescribed by Hui et al., (2005), Huang et al., (2007), and
Kumar et al., (2004). The themes are leadership, organisation, management, strategy, technology,
website, customers, and suppliers (Huang et al., 2007; Hui et al., 2005; Kumar et al., 2004). However,
leadership is commonly grouped under the individual dimension, whereas suppliers and customers are
external factors. Hence, the classifications were made based on the remaining five factors.

Management factors cover a wider span of variables when compared to other factors under the
organisational dimension. Apparently, 24 variables were examined by scholars with human resources
and funding/financial variables being the most used variables, but in offline business segment. For the
second factor of organisation, three variables were examined by previous scholars mainly on innovation
and training, but all of them were infrequently used. The third factor - strategy — was found mostly in
online business studies for e-commerce, while business plan/strategy and marketing strategy for offline
business studies. The fourth factor is the technology factor and its variables, namely technology,
application, speed, and network, infrequently appeared in the studies. As for the fifth factor, which is a
website, all the variables were deployed in studies related to the online business domain with information
quality being the most popular among the other four variables. Overall, funding/financing and business
plan/strategy variables were the most frequently applied by scholars within the organisational
dimension.
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Figure 2: Frequency used of organizational variables from extracted articles

The third dimension of entrepreneur success framework refers to external environment. Out of 78
articles, 32 addressed external factors and 12 variables were identified from the studies (Refer Figure
3). These variables are grouped into five main categories, namely customer, government, social support,
financial institution, and environment. The government support variable emerged as the most used
variable in most studies for external dimension, followed by social support from family and friends.
Meanwhile, the other variables were infrequently deployed.
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Figure 3: Frequency used of external variables from extracted articles

4. DISCUSSION

Based on the findings obtained from SLR, the following discussion is presented. First, for the individual
dimension, among the most popular characteristics identified are the need for achievement, motivation,
risk-taking propensity, education, and experience. In precise, under the trait category, the variables
prescribed by Sebora et al., (2009), such as the need for achievement and locus of control, are crucial
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for online business success as these two variables are also significant success factors for the conventional
business segment (see Abdullah et al., 2009; Isaga, 2018; Lee & Tsang, 2001; Phonthanukitithaworn et
al., 2019; Sidik, 2012; Zhao et al., 2010). As for the risk-taking propensity variable, Sebora et al., (2009)
found it insignificant for e-entrepreneur success, thus may be omitted. Although Sebora et al., (2009)
found e-networking an insignificant variable, there is an increasing number of citations in studies after
the year 2009 on the networking variable 2009 (see Abdullah et al., 2009; Islam et al., 2011; Benzing et
al., 2009; Coy et al., 2007; Eschker et al., 2017; Peltier & Naidu, 2012; Qu et al., 2013; Ramadani, 2015;
Satar & John, 2016); displaying its importance in the s-commerce context that emphasised on human
relationship. It was evidenced that entrepreneur traits (extroversion) influenced networking, which in
turn, exerted a positive impact on entrepreneur success (Lee & Tsang, 2001). Hence, it is reasonable to
expect that extroversion has a potential effect on the correlation between e-networking and online
entrepreneur success.

Despite the wide use of innovativeness variable in offline studies, it is absent in online business studies.
In the s-commerce context, C2C entrepreneur sell end product, without offering customization. This
may explain why innovativeness is not significant. Since Sebora et al., (2009) focused on entrepreneur
traits, it is reasonable to assume that they have taken careful consideration and examination on other
entrepreneur traits, thus the variables highlighted in their studies are the best traits as variables that fit
well in online entrepreneurs. As such, we conclude the insignificance of innovativeness in determining
success among online entrepreneurs. As for the position in society/political variable, it is infrequently
used in past studies and not critical in determining most business success.

As previously mentioned, apart from traits, many studies concerning owner factors have captured the
demographic profile of entrepreneurs (Abdullah et al., 2009). On the contrary, Sebora et al., (2009)
dismissed demographic factors as a crucial aspect. Nonetheless, entrepreneurs’ demographic data, such
as gender, age, race, marital status, education, experience, and training, have been found to affect
business success (Hand et al., 1987 as cited in Boohene et al., 2008). Frequently deployed in studies
related to offline business, experience and education mostly have a positive relationship with business
success (see Bala & Feng, 2019; Benzing et al., 2009; Franco & Prata, 2019; Lee & Tsang, 2001; Pinho
& Sampaio de Sa, 2014; Ramadani, 2015; Soomro et al., 2019; Stefanovic et al., 2010; Unger, Rauch,
Frese, & Rosenbusch, 2011). However, these variables were frequently used for offline business studies,
but non for an online business where C2C in s-commerce is concerned.

However, management skills and knowledge, which were used frequently in prior studies may be
ignored because these variables are acquired through education (Isaga, 2018; Zamberi Ahmad, 2013)
and are embedded in entrepreneurs who possess experience and education variables. Lastly, since the
frequency for other traits, such as age, gender, race, and training, mentioned in past studies appear to be
lower than the variables discussed above, they may be disregarded as success factors for most
businesses. Several variables, such as the number of business owners, appear irrelevant for C2C context.

Based on the above discussion, we propose that achievement, locus of control, education, and experience
variables should be embedded into the C2C s-commerce model. Besides, the inclusion of extroversion
variable (entrepreneur traits) may shed light on the insignificant correlation between networking and
online entrepreneur success, as described in Sebora et al., (2009).
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In light of the organisation dimension, Sebora et al., (2009) proposed the e-service factor by
incorporating several variables, such as reliability, responsiveness, ease of use, and self-service, for B2C
success. They found that reliability and ease of use were positively linked to B2C success. These
variables (i.e., reliability, responsiveness, ease of use, & self-service) are also classified as website
factors within the e-commerce domain (Huang et al., 2007; Hui et al., 2005; Kumar et al., 2004) and as
system quality in Information System (IS) Success Model (DeLone & McLean, 2004; Molla & Licker,
2001). There is no issue concerning system quality since s-commerce use SNSs, such as Facebook,
which refers to ready-made systems and well-established social media platforms, where online
entrepreneurs are merely users of SNSs. Therefore, all related variables, except for responsiveness may
not significant in s-commerce context. Similarly, only the responsiveness variable was applied in past
studies while omitting reliability, ease of use, and self-service.

The responsiveness variable was employed to measure system quality and service quality dimensions
(DeLone & McLean, 2004). Responsiveness in system quality dimension measures the capabilities of
e-commerce system to execute tasks, while responsiveness in the service quality dimension reflects the
promptness of businesses to respond to customers (DeLone & McLean, 2004; Zeithaml, Parasuraman,
& Malhotra, 2002). Responsiveness may be significant in service quality. Hence, the responsiveness
variable should be incorporated to measure the service quality dimension based on the following
justification. In e-commerce, responsiveness measures the speed an entrepreneur responds to customer
email (Zeithaml et al., 2002). However, time lag occurs during the interaction between customer and
entrepreneur. Despite that, customers demand promptness in response from entrepreneurs (Korper &
Ellis, 1999 as cited in Sebora et al., 2009). Considering the nature of s-commerce, which emphasises on
high human interaction between entrepreneur and customer, the characteristics of SNSs that provide real
time-based communication between users (Huang & Benyoucef, 2013) enable entrepreneurs to
immediately respond to their customers. Consistent with the IS success model, responsiveness is a
significant service quality measure (DeLone & Mclean, 2003).

Apart from service quality and system quality, the IS Success Model covers information quality
dimension (DeLone & McLean, 2004; Vongsraluang & Bhatiasevi, 2017). It was noted that under the
website factors, information quality was amongst the most cited by scholars for online business success,
rather than for system quality (see DeLone & McLean, 2004; Laosethakul, 2005; Zeelie, 2002; Zhang,
2017). Both e-service quality (responsiveness) and information quality contribute to customers’ e-
satisfaction, which eventually leads to e-commerce success (Vongsraluang & Bhatiasevi, 2017). These
two variables were, nonetheless, omitted from Sebora et al.,’s (2009) model.

Based on the above explanation and analysis on variables underlying e-service factors proposed by
Sebora et al., (2009), this study suggests placing e-service factors under SNSs factor. If studies within
the e-commerce segment have highlighted the website factor as a CSF (Huang et al., 2007; Hui et al.,
2005; Kumar et al., 2004), it is reasonable to point out that SNS is also a CSF for s-commerce. In
precise, information quality and responsiveness variables should be incorporated as success factors. This
is primarily because; the functions available in SNS, such as Facebook, facilitate entrepreneurs to run
an online business in an effective manner. For example, the use of the post function in Facebook enables
online entrepreneurs to provide clear information about products by displaying product descriptions,
images, and videos, apart from the ability to respond quickly to the customers’ inquiries. Facebook
supports responsiveness through comments and private message functions, thus allowing entrepreneurs
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and customers to interact on real time basis. However, the reliability, ease of use, and self-service
variables should be excluded, mainly because they do not fit with the s-commerce characteristics.

Apart from those embedded in Sebora et al.,’s (2009) framework, other variables were considered as
well. Funding/financial and business plan/strategy are the most frequently used variables by scholars in
the retrieved 56 articles. Nevertheless, funding/financial variables may be excluded, mainly because
entrepreneurs can run their business via SNSs at a minimal cost (Ainin et al., 2015; Gamboa &
Gongalves, 2014; Gibbs & Kraemer, 2004; Oztamur & Karakadilar, 2014). Hence, this factor is
irrelevant to the s-commerce context. Strategies are suggested as success factors by most scholars, both
in offline (see Benzing et al., 2009; Gartner, 1989; Lee & Tsang, 2001; Storey, 1994) and online business
(see Hui et al., 2005; Kumar et al., 2004; Sebora et al., 2009). Strategy facilitates sales generation in
social media (Lindsey-Mullikin & Norm, 2017). The strategy must be specific (Kumar et al., 2004) for
C2C entrepreneur with limited resources (Franco et al., 2016; Kim et al., 2013; Markman & Baron,
2003). Notably, marketing strategy is vital for online entrepreneurs (see Phonthanukitithaworn et al.,
2019) and it appeared to be the second most frequently used variable by scholars after the business
plan/strategy variable (see Abdul-Kader, Mohamad, & Che-lbrahim, 2009; Kim et al., 2018;
Mandhachitara & Allapach, 2017; Mohamad Radzi et al., 2017; Tajvidi & Karami, 2017; Zhang &
Okoroafo, 2013).

Inappropriate marketing strategy is among the top failure factors for small businesses (Theng & Boon,
1996). Marketing is crucial in businesses as it raises sales and business profit (Kotler & Armstrong,
2012), and this is no exception for the online business context. Marketing is a CSF for small businesses,
especially in developing countries (Margolis, 1963; Stefanovic et al., 2010). The importance of
marketing in s-commerce can be seen when e-commerce and e-marketing are reported as the two main
activities in s-commerce (Busalim & Hussin, 2016; Turban, King, Lee, Liang, & Turban, 2015).

Phonthanukitithaworn et al., (2019) reported that several marketing variables, such as product price,
product quality, and advertising, functioned as possible success factors for online entrepreneurs in
Thailand. In marketing activities, promotion is crucial, while sales promotion was claimed as the most
vital and effective tool to gain competitive advantage (Balaghar, Majidazar, & Niromand, 2012;
Margolis, 1963; Theng & Boon, 1996). McDonald (1987 as cited in Abdul Jamak et al., 2014) reported
that 80% of small businesses performed well due to the capability of the entrepreneurs to offer rigorous
promotions. The importance of promotion is clearly emphasised in the third step of the Awareness,
Interest, Desire and Interest (AIDA) model, which denotes that promotional tools should be used to
inform and convince people to buy the product (Hassan et al., 2015; Ismail et al., 2009). This notion
strongly justifies the need to assess other marketing activities, apart from those prescribed by
Phonthanukitithaworn et al., (2019), which may establish better relevance to success factors for s-
commerce.

Sales promotions refer to a collective of various temporary marketing efforts either to stimulate
immediate purchase or to increase sales for a product (Blythe, 2005; Kotler, 1988). In short, sales
promotions are provisional and “call-to-action” (Blattberg & Briesch, 2010). As promotions last only
for a short period, people normally respond positively as they benefit from low-price offering (Jallow
& Dastane, 2016; Stanforth, Lennon, & Shin, 2001). The contribution of sales promotions has been
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empirically supported (see Balaghar et al., 2012). Brown (1974 as cited in Kotler, 1988) found sales
promotion resulted in higher sales when compared to advertising (Margolis, 1963).

Each sales promotion tool brings different specific aims and target audience, thus entrepreneurs should
wisely learn before deciding on which promotion tool(s) to be implemented especially with limited
resources (Barringer & Ireland, 2008; Blattberg & Briesch, 2010; Kotler & Armstrong, 2012), apart
from ascertaining its fruitfulness. Amongst the tools for sales promotion applied by s-commerce
entrepreneurs are price discount and free gift (Chandon et al., 2000; Orzan et al., 2013). Hence, these
two types of sales promotion should be investigated for their relationships with s-commerce success.
The other variables may be omitted as their frequency of use by scholars appear to be low, while some
others (e.g., business format, human resources, cost (access, technical, support, inside, & outside),
culture, management support/practice, IT assets, software application, web design, & system quality)
are unsuitable for the context of C2C.

Referring to the external dimension, Sebora et al., (2009) found that government support was
insignificant for B2C success and most scholars also reported that the government factor was not critical
in determining for entrepreneur success (see Benzing et al., 2009; Chong, 2012; Chu, Kara, Zhu, & Gok,
2011; Coy et al., 2007; Pinho & Sampaio de Sa, 2014; Stefanovic et al., 2010). Therefore, is reasonable
to exclude this variable.

In light of the second external dimension, most offline studies cited internal support such as family
support and friends. In s-commerce, social support may derive from external, such as society or the
community in the web (Hajli, 2015; Liang et al., 2012). However, the social support dimension, i.e.,
social reviews, was not mentioned in the 78 extracted articles. This social support is the main construct
in s-commerce (Hajli, 2015; Hettiarachchi et al., 2017). In s-commerce, the two types of social support
are information support and emotional support, which are used to assist social interaction (Liang et al.,
2012). Most studies on consumer behaviour revealed that information support, such as customer/social
reviews, had a significant link with purchase intention and purchase decision (see Hajli, 2015; Park et
al., 2007; Wang et al., 2017), thus displaying the importance of these variables to s-commerce success.
Hence, this study proposes positive social reviews to represent external social support.

As a conclusion, the following s-commerce success framework is proposed as the C2C model. The
framework is composed of three dimensions: individual, organisational, and external. The variables for
individual level (business owners) are further divided into entrepreneur demographic and traits. As for
the organisational dimension, the variables fall under two main categories, namely sales promotions
(price discount & free gift) and SNSs (responsiveness, information quality, & customer e-satisfaction)
factors. Lastly, for the external dimension, the positive social reviews variable is proposed to represent
social support.
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Figure 4 :Proposed Framework of C2C S-Commerce Success

CONCLUSION

This paper is an extension of our previous work, where we found that studies on s-commerce are indeed
emerging but when compared to the overall study on s-commerce, business performance appeared as
the least concerned theme among scholars. Furthermore, studies in this area are in scarcity.

We revealed more than 90 variables that may function as success factors from 78 articles published
between the mid-1980s and end of 2019. Interestingly, out of the 17 articles that had investigated the
online business segment, only two studies had explored entrepreneurship in light of B2C e-commerce.
This indirectly shows that even though the success factors for traditional (offline) entrepreneurs are
numerous and have been extensively researched, this cannot be said for specific online business
establishment; C2C in s-commerce model.

Since s-commerce emerged from e-commerce and has inherited many e-commerce features, the
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framework proposed by Sebora et al., (2009) may serve as C2C s-commerce model. In our proposed
framework, two variables from offline business are incorporated, namely entrepreneur education and
experience, which are untapped in online business context. Finally, we include other variables, such as
information quality, customer satisfaction, price discount, and social reviews, which have been
highlighted separately by scholars in s-commerce. The generic framework of success factors for
entrepreneurs and small businesses is comprised of the following three dimensions; business owner,
firm, and external aspects, for better illustration of our model. This proposed model will be empirically
tested to verify the relationships among the assigned variables.
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Ozet

Insan yerlesimleri zaman iginde biiyiik degisimlere ugramaktadir. Diinya iizerinde 2007 y1linda kentsel niifus kirsal niifusu
gecerken, kirsal alanlar da ekonomik, sosyal ve fiziksel yonden hizli bir degisim siirecine girmistir. Kirsal alanda meydana
gelen degisimler, kentlilerin kira dogru egilimiyle ortaya cikan kirsal soylulastirma kavramiyla iliskilendirilmeye
caligilmaktadir. Kirsal alan-kentsel alan smirlarinin belirsizligi, islevi degisen arazi kullanimlari tartisilmaya devam ederken
bu konu tizerinde 6zellikle 2000°1i y1llardan sonra ¢ok sayida aragtirma bulunmaktadir. Bu makalede kirsal soylulastirma ile
ilgili calismalarin veritabanlarmdan bilimsel bir tarama gergeklestirmistir. “Kirsal soylulagtirma” anahtar sozciigii
kullanilarak Web of Science tarafindan taranan g¢alismalar i¢in 1980 ile 2022 yillar1 arasinda 200 yaym iizerinden
bibliyometrik bir analiz yapilmistir. Belirli bir alanda belirli bir dénemde ve belirli bir bolgede kisiler ya da kurumlar
tarafindan iiretilmis yaymlarin ve bu yaynlar arasindaki iligkilerin sayisal olarak analizini hem listeleme hem de gorsel olarak
ag haritalaria dékme sonucu konunun daha iyi anlatilmasina ve kavranmasina olanak tanimaktadir. Isbirligi, ortak kullanim
analizi ve atiflar analiz edilerek bu konuda en ¢ok ¢aligma yapan ilkeler, kurumlar, dnemli dergiler ve anahtar sdzciikler
iligkisel olarak ortaya koyulmustur. Bunlar kiimelendirilerek bundan sonraki ¢alismalar ve akademik isbirlikleri i¢in bilgi
haritalar1 sunulmustur.

Anahtar Kelimeler: Kirsal soylulagtirma, kirsal doniisiim, bibliyometrik analiz, iligkisel aglar, bilgi haritast

THE BIBLIOMETRIC ANALYSIS ON THE CONCEPT OF RURAL
GENTRIFICATION

Abstract

Human settlements are undergoing major changes. While the urban population exceeded the rural population for the first
time in the world in 2007, rural areas also entered a rapid process of economic, social and physical change. This change is a
multifaceted change that includes social, physical and economic aspects. The changes that occur in the rural area are tried to
be associated with the rural gentrification concept that emerged with the tendency of the urbanites towards the countryside.
While the uncertainty of rural-urban boundaries and land uses with changing functions continue to be discussed, there have
been many studies on this subject, especially after the 2000s In this article, a scientific search was carried out from the
databases of studies on rural gentrification. A bibliometric analysis was made of 200 publications between 1980 and 2022
for studies searched by the Web of Science using the keyword "rural gentrification”. The numerical analysis of the
publications produced by individuals or institutions in a certain area, in a certain period and in a certain region, and the
relations between these publications, both by listing and visually pouring into network maps, allow the subject to be better
explained and comprehended. Collaboration, common usage analysis and citations were analyzed and the countries,
institutions, important journals and keywords that made the most studies on this subject were revealed as relational. These
were clustered and knowledge maps were presented for future studies and academic collaborations.

Keywords: Rural gentrification, rural transformation, bibliometric analysis, relational network, knowledge map
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1. GIRiS

Gegen yiizy1l kentsel ve kent ¢eperi arazi kullamiminda biiyiik degisiklikler olmustur. Biiylik ofis
alanlari, aligveris merkezleri, otobanlar, yerlesim yerleri, gelismis iilkelerin metropollerinde ¢oken kent
merkezleri, li¢clincii diinya ilkelerindeki mega kentler gibi, yerlesimler yeni bigimler alarak yeni
karakterler kazanmiglardir. Daha 6nce 6lgek olarak insan dlgeginde yiiriinebilir olan kentler yiizlerce
hektara ¢ikmis, kentte ulagimin ana dgesi olan yayalar tagita bagimli hale gelmislerdir. Bu gelismeler
pek cok sorunun da kaynagi olmuslardir. Bugiiniin gelisme sekli, ekonomik ve fiziksel olarak biiyiik
oranda arazi ve kaynak tiiketimi ile ger¢eklesmekte, ekosistemlere zarar vermekte, birgok kirletici ve
zehirli madde ortaya ¢ikarmakta ve iklim degisikligi gibi tiim diinyay1 ve insanligi etkileyen tehditlere
yol agmaktadir. Giiniimiizde Avrupa, ingiltere, Amerika’da pek ¢ok tarim alani tarim dis1 faaliyetlerde
ve rekreasyon amagli kullanilmaya baslanmistir (Sutherland, 2022; Abrams, 2012). Bu islevsel degisim
¢ok uzun zaman iginde ve bir birikim sonucunda ortaya ¢iktig1 icin pek ¢ok kisi bu siirecin hayati
temelden degistirecegini kavrayamamaktadir. Bu calismada, kirsal alanin degisimini soylulastirma
kavrami agisindan ele alan bir bibliyometrik bir analiz yapilmistir. Nicel verileri ve nitel bilgiyi
harmanlayarak gorsel haline getirmek énemlidir. Bilgi haritalari, kavramlarin panoramik bilisini temsil
etmekte, arastirmacilara ve uygulayicilara rehberlik etmesi yoniinde akademik yeni bir alam etkili ve
sistematik bir sekilde anlamak ve ilgili akademik arastirma ve uygulamaya katkida bulunmay1
hedeflemektedir (Wang vd. 2021). Buna gore bu makalede asagidaki sorulara yanit aranmaktadir:

1) Kirsal soylulagtirma kavraminin alanyazindaki gelisiminde etkili olan aragtirmacilar, bilim
alanlar1 ve akademik topluluklar hangileridir?

2) Kirsal soylulastirma konusunda anahtar arastirma konulari nelerdir?

3) Kirsal soylulastirma {izerine bilgi temelleri ve bilgi yapisi nasil olusmustur?

Makalede ilk olarak soylulastirma ve kirsal soylulastirma kavramlari agiklanmakta, daha sonra Web of
Science veri tabanindaki sonuglar listelenerek yorumlanmakta, sonrasinda VOSviewer programi
destegiyle gorsel olarak iliskiler ag1 ortaya konulmaktadir.

Bu kapsamda arastirma ¢ergevesi olarak 1. Adimda kirsal soylulagtirma tanimlari ve arastirma sinirlari
verilmis, 2.Adimda bu konuda bibliyometrik veriler toplanmuis, 3. Adimda analiz yontemleri secilmis,
4. Adimda arastirma sonugclari nicel olarak analiz edilmis ve gorsellestirilmis, 5. Adimda ise bilgi
haritas1 olusturulmustur (Sekil 1).

mm

arastirma . We'? of Srsel akademik

sorularina Science'a gore gorsel ve topluluklara kiimelendirme

" bibliyometrik nicel o -
gore tanimlar sonuglar- 200 analiz gore nicel bilgi haritasi

analiz

ve sinirlar

yayin

Sekil 1. Aragtirma ¢ergevesi
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2. SOYLULASTIRMA TARTISMALARI ICINDE KIRSAL SOYLULASTIRMA
KAVRAMININ GELISIMI

Soylulastirma kavrami dogasinda ekonomik, demografik, sosyal, fiziksel ve kiiltiirel degisimleri
barindiran karmasik bir kavramdir (Nelson, 2018). ilk olarak Ingiliz sosyolog Ruth Glass tarafindan
1964 yilinda Londra’da bulunan merkeze yakin ¢okiintii icindeki is¢i mahallelerinde bulunan konutlarin,
daha iist gelir grubundakiler tarafindan alinip yeniden insa edilmesini agiklamak i¢in kullanilmigtir
(Hamnet, Williams, 1980, Slater, 2011). Kirsal soylulagtirma kavramu ise ilk olarak 1978 yilinda Parsons
tarafindan kirsal planlama calismalariin etkilerini ortaya koymak amaciyla yayinlanan arastirmada
kullanilmistir (Sekil 2). Kirsal alana ragbetin metalasmasi, yasam tarzin1 degistirmesi, orta sinifin
saglikli gida, dogaya 6zlem ve bariscil yasam ile kira yonelmesi, arsa degerlerinin artmasi, tarimdan
turizme ve rekreasyon kullanimlarina doniisiim {izerinde durulmustur.

Research Papers in Geography

D.J. PARSONS
B.A. Ph.D. (Nottingham)

SEX

NIVERSITY OF SUS

Sekil 2. Parsons’un kirsal soylulastirma yayinin kapagi (1978)

Soylulastirma kavrami dogasinda ekonomik, demografik, sosyal, fiziksel ve kiiltiirel degisimleri
barindiran karmagik bir kavramdir (Nelson, 2018). Soylulagtirma alanyazini ¢ogunlukla kent
merkezlerinde meydana gelen degisimi inceleyip anlamaya c¢alismistir. Yapilan c¢aligmalar
incelendiginde; soylulagtirmanin tanimi odakli tartigmalar (Redfern, 2003), soylulastirmanin
aciklanmasi ile ilgili ¢alismalar (Hamnett, 2003), soylulastirmanin 6lgegi ve cesitliligi (Philips, 2008,
Rofe, 2003), soylulastiricilarin karakteri, yer degistirme ve diger etkileri (Redfern, 2003, Slater, 2006),
soylulastirmayi saglayan aktorler (Boddy, 2007), soylulastirmaya neden olanlar ve finansorler (Wyly ve
Hammel, 1999) ile ilgili bagliklar altinda galismalar yapildigi goriilmektedir.

Kirsal soylulastirma kavrami, genelde Ingiliz ve Amerikali arastirmacilar tarafindan kullanilmaktadir
(Phillips ve Smith, 2018). Ozellikle 2000°li yillardan sonra farkli iilkelerdeki arastirmacilar da kirsal
soylulastirma kavramu ile ilgili ¢alismalar yaymlamislardir. Bu olgunun meydana getirdigi sosyal,
fiziksel ve ekonomik gelisimler, cografyacilar, kent plancilar1 ve ekonomistler tarafindan “kirsal
soylulastirma” baslig1 altinda incelenmekte ve kirda ortaya ¢ikan bu yeni kavram cesitli yonleri ile
aciklanmaya ¢aligilmaktadir (Scott vd., 2011).
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Soylulastirma kavrami her ne kadar kentsel bir kavram olarak goriilse de son otuz yilda kirsal
soylulastirma ile ilgili pek ¢ok aragtirma yapilmistir (Darling, 2004). Kirla ilgili ¢alismalarda kirsal gog
ve kentsel yayilma {izerine aragtirmalar yapilmis, ancak bu ¢alismalarda kirsal soylulastirma kavrami
ile baglant1 kurulmamistir. Bunun yaninda Phillips 2005 yilinda yaptig1 ¢alismasinda “geper kentlesme,
kirsal demografik degisimler, kirsal yeniden yapilanma-kirsal canlanma” gibi bir¢ok kirsal alan ile ilgili
calismanin dolayl1 yoldan soylulastirma ile ilgili oldugunu vurgulamistir (Phillips, 2005).

Kirsal soylulastirma ile ilgili arastirmalar incelendiginde 4 temel unsurun alt1 ¢izilmektedir. Bunlar
kirsal niifusun sosyo-ekonomik yapisindaki degisimler, iiretkenlik sonrasi sermaye birikim siiregleri,
kirsal konut yapisinda meydana gelen degisimler ve kirsal degisimde rol oynayan aktdr ve kurumlardir
(Smith ve Phillips, 2001; Phillips 2002, 2005; Smith 2008; Darling 2005).

Zamansal olarak ¢alismalar incelendiginde ise ilk grup calismalar Ingiltere’deki kirsal yerlesmelerde
meydana gelen sosyal sinif degisimlerini, orta sinif tarafindan sehir dis1 ve banliydlerde 'doga’ ve/veya
kirsallik tiiketimi etrafinda organize edilmis bir yasam tarzi yaratilmaya calisilmasi ve artan arazi
degerleri sonucu kirsaldaki isci ve iireticilerin yerinden edilmesini vurgulamistir. Ikinci grup calismalar
kirsal sermaye birikim siirecindeki degisimler ve Ozellikle endiistriyel veya tarimsal {iretimin
gergeklestigi 'liretim sonrast' kirsal servis sektoriiniin kirsal alanlarda yogunlagmasi ve gayrimenkul
piyasasinda meydana gelen degisimlerin incelenmesi iizerinedir. Ugiincii grup ¢alismalar ise cogunlukla
Ingiliz kirsalinda konut stokunda meydana gelen degisimleri, miilkiyet yapisinda meydana gelen
degisimler, devler konut politikalar1 ve mevcut konut stokunun fiziksel yapisinda meydana gelen
degisimleri ele almigtir. Dordiincii grupta ise kirsal soylulagtirma kavrammin karmasik ve kaotik
yapisina vurgu yapan c¢aligmalar yer almaktadir (Lees ve Phillips, 2018). Kentsel soylulastirma
calismalarinda oldugu gibi, kirsal soylulastirma alanyazininda da iiretimi ve tiiketimi temel alan
yaklagimlar oldugu goriilmiistiir. Bazi ¢alismalar kirsal soylulagtirmanin ana itici giicii olarak “tiikketim”
oldugunu savunmaktadir (Darling 2005, Phillips 2005). Ayrica bu tiikketim kavrami kira gelen insanlarin
yesil alanlara duydugu ihtiyaci belirtmek igin “yesillestirme (greenification)” baslhigi altinda da
incelenmistir (Smith ve Phillips, 2001). Manzara, dogal peyzaj, sakin yasama istegi, hayal edilen dogada
yasama istegi gibi kavramlar tiiketim bazli yaklagim i¢inde yer almislardir.

Kirsal soylulagtirmaya temel olan diger bir yaklasim ise Smith (1987) tarafindan ortaya konan rant farki
kavraminin ortaya ¢ikardigi iiretim bazli yaklasimdir (Sekil 3).
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Sekil 3. Kirsal soylulagtirmaya tiretim bazli yaklagim (Yeom, Mikelbank 2013).

Kirsalda yeni bir yapimin yapilmasi tarimsal ve diger yatirimlarin bolgeden geri ¢ekilmesi ile ilgilidir ve
iiretken bazli yaklagimlar ile bir tutarlilik sergilemektedir. Diger yapisal formlar ise ¢iftlik binalarinin
yenilenmesi doniistiiriilmesi (ahirlar, is¢i ve kdylii evleri) ve diger kirsal miilklerin (okul, degirmen,
istasyon, diikkanlar) degiserek konuta doniismesi ve arazi degerlerinin artmast ile eskiden kirda yasayan
halkin bu artis1 ekonomik olarak karsilayamamasi sonucu gog etmesi ile ilgilidir (Phillips, 2002).

Ozellikle 2000 sonrasinda, kirsal alanlarin birbirlerinden ¢ok farkli oldugu ve homojen bir kirsal
soylulastirma siireci yasanmadigi {izerine tartismalar yapilmistir (Darling, 2005). Kirsal soylulastirma
kavraminin gegmis eylem ve iligkilerin etkisinden bagimsiz olmadigy, ileri stiriilmiistiir (Phillips, 2002;
2004). Kirsal soylulastirma kavraminin iiretim ve tiiketim yaklagimlarinin beraber ele alinmasi ile daha
anlagilabilir hale gelecegini savunan arastirmacilar da bulunmaktadir (Murdoch ve Marsden, 1994;
Stockdale vd. 2000; Stockdale, 2006; Darling, 2005).

Bazi yazarlar ise kirsal soylulastirmanin glintimiiz iiretim bi¢imindeki degisim sonrasi, degisimin altinda
yatan temel sebepleri aragtirmadan anlasilmasinin gii¢ oldugunu belirtmislerdir (Marshden ve Sonnino,
2008; Bowler vd., 1991). Gelismis ulasim ve haberlesme altyapisi eskiden uzak ve ¢evrede sayilan kirsal
yerlesmeleri yeni koyliller ve bazi isletmeler i¢in ¢ekici kilmigtir. Ayni zamanda bu gelismeler
soylulastirma ve i¢ go¢ i¢in uygun kosullarin olusmasina neden olmustur. Ciftliklerin birlesmesi,
makinelerin insan emeginin yerini almasi, tarimda azalan istihdam ile birlikte kirsal alanda birgok bos
miilk ortaya ¢ikmistir. Neoliberal tarim politikalar1 tarim sektoriinii kirillgan ve savunmasiz bir hale
getirmistir. Geleneksel tarimsal sektdre vurulan boyle bir darbe daha gesitlenmis kirsal ekonomilerin
ortaya ¢ikmasina neden olmustur (llberry, 1998). Kirsal alanlarin yeniden yapilanmasinda bireylerin
tercihlerini hemen gergeklestirme yeteneklerinin ekonomik, fiziksel, teknik olarak artmasi etkili
olmustur. (Stockdale, 2000).

Son zamanlarda yapilan ¢alismalarda kirsal soylulastirmanin zamansal-mevsimsel boyutu da ele
almmistir. Kocabiyik ve Loopmans (2021), Nelson’un (2018) gegcici soylulastirma (temporal
gentrification) kavramina yonelik bir aragtirma yapmislardir. Anglo-Amerikan literatiiriinde kirsal
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soylulastirma her zaman daha yiiksek gelir grubunun genelde yapili bir kirsal bina stokuna gelip
yerlesmesi ve koyliileri genelde yerinden etmesi seklinde anlatilmaktadir. Oysa Anglo-Amerikan
literatiiriine kars1 olarak gecici veya donemsel ya da mevsimsel soylulastirma; dongiisel go¢, ikinci
konut, refah gogii (amenity migration), turizm veya 6grenci yerlesimi gibi kavramlarla anilmaktadir. Bu
kapsamda mevcut ve genelde yasli emekli niifus yerlesimde varligini korurken, ikinci konut sahipleri,
turistler ve Ogrenciler mevsimsel olarak gelip gitmekte, yerel ekonomiye katki yapmakta, kiralari
arttirmakta, binalarin ¢ehresini degistirmekte, egitim altyapisini zenginlestirmektedir.

Kirsal soylulastirma, eski ¢iftlik ve orman yakini arazilerinin ve yerlesim alanlariin satildig ve liiks
konut gelistirmeleri, eglence amagli ve turistik yerler olarak yeniden gelistirildigi siirectir. Bu siirec,
tipik olarak, miilk degerlerinin artmasina ve diisiik gelirli ailelerin ve/veya isletmelerin yerinden
edilmesine yol acan varlikli sakinlerin akinini igermektedir. Michels ‘Permanent Weekend’ kitabinda
(2017), kirlardaki yazlik evlerin, turizmin, demografinin, tarimin, ormanciliin ve ekonomik kalkinma
girisimlerinin modern ylizlerini inceleyerek bu degisiklikleri arastirmaktadir. Kanada’da kirsal
soylulastirmay1 ele alan kitapta varlikli sakinlerin artmasi yerel ekonomi i¢in olumlu ve olumsuz
yanlarina bakilmakta, kiiresellesme boyutu irdelenmektedir. Neoliberalizm ve modern kiiresellesme ile
ilgili sorunlar yiiziinden Kanada kirsalinda yasayanlar, degisen ekonomik politikalarla dogrudan ilgili
onemli degisiklikler ve zorluklarla kars1 karsiya kalmislardir. Arazi kullanimi, gayrimenkul, koruma,
gida iretimi, ekonomik kalkinma, servet dagilimi, turizm ve serbest ticaret anlasmalar1 iizerine
tartismalar kirsal kesimde ¢ikarlar1 olanlar arasinda bdoliinmeler yaratmaya devam ettikce, bu
degisiklikler ve zorluklar artan bir ilgi ve tartisma konusu haline gelmistir. Farkli gruplarin kirsaldaki
degisiklikleri nasil degerlendirdigini ve goriislerinin, eylemlerinin ve degisiklik yapma yeteneklerinin
mesleki pozisyona, kisinin o bolgedeki gegmigine ve yasam tarzina gore nasil degistigini incelemistir.

Kocabiyik ve Loopmans (2021), Tiirkiye’de Burdur ilinin kirsal bir il¢esi olan Aglasun ilge merkezinde
yaptiklar1 alan c¢aligmasinda pek c¢ok farkli grupla derin gdriisme yapmislar ve mevsimsel
soylulastirmanin ti¢ farkli aktorii oldugunu ortaya koymuslardir. Antalyalilar genelde bahar ve daha ¢ok
yaz donemini yasamak i¢in ikinci konut ve kirevi sahibi olmakta, iklim kosullari serin olan dag havasi
almaya gelmektedir. Ogrenciler meslek yiiksekokulunda okumak icin buray1 tercih etmektedir.
Sagalassos antik kentindeki kazi c¢aligmalar igin gelen arkeolog gruplar bu yerlesimin g¢ehresini
degistirmekte ve antik kenti gezmeye gelen turistler ise AirBNB gibi konaklama mekanizmalarim
kullanarak turistlestirme soylulagtirmasinda aktdr olmaktadir. Bu farkli gruplarin kiiltiirel yasama,
konut/yurt piyasasina ve yerel ekonomiye bir katki getirdikleri agiktir. Mevsimsel soylulastirma, niifus
kaybeden, tarimdan uzaklasmaya baslayan kirsal alanlarda yerel ekonomiye bir canlilik getirmekte,
yerlesimde kiiltiirel yozlasmaya yol agmadan ve yerel kimligi 6rselemeden giinliik ritm degisikligine
sebep olmaktadir.

Polonya, Cekya, Slovakya, Macaristan, Litvanya gibi lilkelerde de kirsal soylulastirma ile ilgili
caligmalar yapilmistir. Eski sosyalist olan bu iilkelerde Anglo-Amerikan drneklerindeki koyliilerin
yerinden edilmesi ve kodyiin kimlik kayb1 gibi sert doniistimler degil yumusak, daha ¢ok orta sinifin
dogal cevreye, topraga, kira 6zlemiyle olusan mevsimsel soylulastirmaya dikkati ¢ekmistir. Kirsal
soylulastirmay1 yeni gelen niifus, yerel kaynaklar ve kirsal miras iizerinde yeni konut alanlar
olugmasiyla yerel estetik kaybi, yeni hizmet ve donatilarin gelmesi, arazi veya bina fiyatlarindaki artigla
iligkilendirmistir. Mevcut kirsal iiretimin sanayi sonrast donemde yavaslamasi orta sinifin mevsimsel
kira gociiyle yiiksek egitimlilerin gelmesi, yeni bir yasam tarzin1 getirmesi s6z konusudur. Kirsal
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alandaki kiigiik burjuvalar Orta ve Dogu Avrupa’da 20. yiizyilin sonlarinda artmaya baslamis, kirsal
mekanda yeni ikinci konutlar inga edilmistir. Daha 6nce kirla ilgisi olmayan bu daha yiiksek sosyo-
ekonomik grup, doganin tiikketimi ve c¢evrenin bozulmasi anlaminda “yesil soylulagtirmayi” da
beraberinde getirmistir. Orta sinifta biiro ¢alisanlari, saglik ve egitim sektoriindekiler veya kii¢lik esnaf
ve serbest meslektekiler sayilmaktadir. Bu sinifta kir evi sahibi olmak ve bu evi mevsimsel kullanmak
bir sosyal statii ve sayginlik simgesi haline gelmistir, arazi kullanimi degismis, kirin geleneksel karakteri
bozulmus, tarim topraklari, kirsal peyzaj, orman ve dogal alanlar yerini rekreasyona ve konut islevlerine
birakmaya baglamistir. Sonucta kir ve kent arasindaki ayrim kaybolmaya baslamistir (Zweglinska-
Galecka, 2021).

Kirsal soylulastirma acisindan olumlu goriis olarak, ikinci konut sahipleri artik o yerlesimde 6nemli bir
paydas grup olarak yeni yatirimlarda, yerel ticaret ve hizmetlerde sdz sahibi olmuslardir. Mevcut
yerlesimdeki yasl ve emekli niifusa daha gen¢ ve daha egitimli niifusun eklenmesi, yeni ekonomik
girisimlere, yeni islere ve gelirde artisa olanak tanimistir. Bu yeni koyliiler pastoral goriintiiden ve kirsal
kiiltiirel yasamdan memnundur. Kafa dinlemek, rahatlamak ve giizel doga arzusuyla rekreasyon
faaliyetlerini ylirtitmektedir. (Zweglinska-Galecka, 2021). Bir baska olumlu gortis ise, orta sinifin yeni
geldikleri kirsal alanda konfor ve estetigi dnemsedigi, yerelde ¢evre aktivistligini tetikledigi, iyi egitimli
bu yeni kdyliilerin kirsal toplumu doniistiirdiigii ve kirsaldaki ekolojik problemlerin ¢éziimiinde etkili
oldugudur (Orhan, Yiicel, 2019).

3.KIRSAL SOYLULASTIRMA ALANYAZINI iCiN BiBLIYOMETRIK ANALIZ

Kirsal soylulastirma {izerine Web of Science Core Collection veri tabaninda Konu Arastirma (Topic
Search) kismina ‘rural gentrification’ anahtar kelimesi yazilmistir. 1980 yilindan 2022 yilina kadar
yapilan aramada 200 adet sonug¢ c¢ikmistir. Yayin tiiriine gore siniflandiginda yayimlarin biiyiik bir
kisminin (168 adet) aragtirma makalesi oldugu gorilmiistiir. Diger yayin tiirleri sirasiyla 24 kitap
boliimii, 15 editoryal malzeme (yorum, tartisma vb.), 6 kitap, 6 erken goriintimde yayin, 5 kitap 6zeti, 5
bildiri, 4 derleme makaledir (Grafik 1).
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Grafik 1 Web of Science 1980-2022 yillar arasi yayin tiiriine gére makale sayilari

Calismalarin yillara gore dagilimina bakildiginda, 2005 yilinda yaymn sayisinda artigin basladigi,
2010’dan sonra konunun alanyazinda giderek ilgi ¢eken bir ¢alisma konusu oldugu ve 2020 yili
sonrasinda ise yayin sayisindaki sicrama ile kavramin popiiler bir ¢alisma alanmi haline geldigi
sOylenebilir (Grafik 2). 2005 yilinda Smith’in farkli sosyo kiiltiirel gruplarin kira gé¢ etmesi, Phillips’in
Amerika’daki kdylerin doniistimii, Darling’in New York yakimindaki kirsal soylulagtirma ve rant farki
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izerine ¢alismalarini yayiladiklart makaleler, alanyazinda en ¢ok atif alan 6nemli ¢aligmalar olarak
one cikmaktadir. 2010 yili ve sonrasinda Amerikali cografyacilarin kirsal soylulagtirma konusuna
ilgileri artmigtir. Amerika’daki calismalarin yani sira Iskogya, Ispanya ve Kanada iilkelerinin de kirsal
alanlarindaki degisimi de soylulastirma kavrami ile agiklayan arastirmalar r. Konu sosyolojik, ¢evresel,
etnografik ve demografik agilardan ele alinmigtir. 2020 yilina gelindiginde ise gelismis lilke drneklerine
Cin, Tiirkiye ve Israil calismalar1 eklenmistir. Bu konular, planlama, halk saghgi, refah ve
stirdiiriilebilirlik dergilerinde ele alinmistir.
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Grafik 2. Web of Science yillara gére yayin sayilari

Kirsal soylulastirma {izerine son 5 yil iginde yapilan yaymlarin sayisinda hizli bir artis oldugu
gorlilmekte, 2022, 2020 ve 2018 yillarinda yilda 15-22 arasi ¢alisma yayinlanmistir (Tablo 1).

Tablo 1. Web of Science yillara gore yayin sayilarinin dagilimi

Yayin yil Yayin sayisi % dagilm
2016-2022 131 61
2010-2015 55 26
2005-2009 23 11
1993-2004 4 2
Toplam 213 100

Kirsal soylulagtirma calismalar1 katki verilen bilim alanlari agisindan degerlendirildiginde en ¢ok
cografya alaninda yapilmis ¢aligmalar (105) oldugu goriilmektedir. Diger bilimsel ¢aligsmalar sirasiyla
bolge planlama (46), cevresel (40) ve kentsel ¢alismalar (33), sosyoloji (26), ¢cok disiplinli sosyal
bilimler (22), gelisme ¢aligmalar1 (12) ve ¢evrebilimi (7) alanlarinda yapilmistir (Grafik 3).
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Grafik 3 Web of Science arastirma alanlari

Kirsal soylulastirma {izerine yapilan makalelerin dergilere dagilimina bakildiginda ilk sirada Journal of
Rural Studies dergisi (24) yer almaktadir. Mcgill Queens Rural Wildland and Resource Studies
Series’de 9, Permanent Weekend Nature Leisure and Rural Gentrification’da da 9, Dialogues in Human
Geography dergisinde ise 8 ve Geoforum’da da 8 yaym bulunmaktadir.

Alanyazinda yayin sayisina gore yazarlar siralandiginda ilk sirada M.Phillips yer almaktadir, bu konu
tizerine 15 yayin yapmistir. J.Michels 9, D.P.Smith 8 ve J.D. Hines 7 yayin ile onu izlemis, L.Nelson
ise 6 yayin uretmistir (Grafik 4). M.Philips genelde endiistri sonrasi gelisme, kirsalda yer degistirme,
Ingiliz kirsal yerlesimleri, demografik agidan kira gocler, hareketlilik ve dinamiklik, cok boyutlu ve
zamansal olarak kirsal soylulagtirma konularini ele almigtir.
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Grafik 4 Web of Science yazar yayin sayilari

En ¢ok atif alan en 6nemli yayilarin ayrintisi ise Tablo 2’de verilmistir. En popiiler yaymlarin ortak
ozelligi 2018 y1l1 ve sonrasinda yazilmig olmalaridir. Bu yayinlarda son dénemde dikkati ¢eken kirsal
soylulastirmanin kir cografyasindaki degisimin “rant farki”, “miilkiyet” ve “ekosistem” kavramlar ile
gevre ve peyzaj lizerine yogunlagmasidir.
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Tablo 2. Web of Science en popiiler yayinlarin detay1

Yayin
Yazar Makale adi Yayin adi tiirii Yayin yili | Anahtar kelimeler
Creating land markets for ﬁl i:ﬁ Tgrtﬁgfl?illhna,
rural revitalization: Land [ JOURNAL OF RURAL o ’
Kan, K ; Makale |[2021 miilkiyet haklari;
transfer, property rights STUDIES Karsal sovlulast )
and gentrification in China klrsa Soytu ‘?S .
wrsal turizm; Cin
Billionaire  Wilderness: | BILLIONAIRE Kitap 2020 kirsal soylulagtirma,
The Ultra-Wealthy and the | WILDERNESS: THE kiimiilatif ~avantaj;
Remaking of the American | ULTRA-WEALTHY AND iliskisel gog; sosyal
Farrell, J West THE REMAKING OF THE sinif; esitsizlik;
AMERICAN WEST sosyoloji;  biiylime
modeli
Smith, GS; | Impacts of Gentrification | JOURNAL OF URBAN Derleme | 2020 soylulagtirma;
Breakstone, | on Health in the US: a| HEALTH-BULLETIN OF saglik;  sistematik
H; Dean, | Systematic Review of the | THE NEW YORK derleme
LT; Literature ACADEMY OF
Thorpe, RJ MEDICINE
Dronova, | | Landscape beauty: A |SCIENCE OF THE Makale |[2019 Ekosistem
wicked problem in | TOTAL ENVIRONMENT yOnetimi;
sustainable ecosystem strdiirtilebilirlik;
management? estetik  ekosistem
hizmetleri; peyzaj,
karar verme
stirecleri
Nelson, Rural gentrification and | ENVIRONMENT AND Makale |2018 iliskisel ~ kirsallik;
PB; Hines, | networks of capital | PLANNING A- rant farki; kirsal
JD accumulation-A case study | ECONOMY AND SPACE soylulagtirma
of Jackson, Wyoming
Phillips, M; | Comparative approaches | DIALOGUES IN HUMAN [ Makale |2018 Karsilastirmali
Smith, DP [to gentrification: Lessons | GEOGRAPHY sehircilik;  Fransa;
from the rural kirsal soylulagtirma,
Birlesik Krallik;
ABD; kentsel
soylulastirma

Bu ¢aligsma kapsaminda kirsal soylulastirma alanyazinina iligkin bir diger degerlendirme de yayinlarda
kullanilan anahtar sdzciikler iizerinden VOSviewer programi ile yapilmustir.

VOSviewer programi, bibliyometrik aglarin gorsellestirilmesi i¢in tasarlanmis bir bilimsel haritalama
yazilimidir. Anahtar kelime eslestirme analizi ve es-yazarlilik analizlerinin yani sira atif aglarinin
gorsellestirilmesi gibi bircok bibliyometrik ag analizi bu program ile gergeklestirilmektedir (Wang,
Yang, 2019). VOSviewer, uzaklik tabanli gorsellestirme yaklagimina dayali olarak bibliyometrik aglar
haritalamaktadir. VOSviewer bilgi gorsellestirmesinde yazilimda gelistirilmis VOS (Visualization of
Similarities) algoritmasini igletmektedir. Bu algoritmayla bibliyometrik veri setleri i¢inde olusturdugu
belirlenen parametrelere bagli olarak kiime ve kiimeler arasinda baglantilar1 ile ag ve sicak nokta-
yogunluk haritalar1 (heat map) olusturmaktadir. Bilimsel haritalama i¢in Web of Science ve Scopus
veritabanlarindan veri almaktadir (https://www.vosviewer.com/).

Bilgi haritalarini olusturmak i¢in kullanim analizi yontemiyle diigiimler ve iligkiler ortaya konulmustur
(Wu vd. 2020). Burada diigiimler yazarlari, kurumlari, iilkeleri, anahtar kelimeleri veya atiflar1 ifade
etmektedir. Renkli kiimeler ise diigiimler arasindaki iligkileri ortaya koymaktadir (Li vd. 2017, Wang
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vd.

2021). Bu kapsamda kirsal soylulastirma i¢in ortak kullanim (co-occurence) analizi VOSviewer
programi destegiyle yapilmistir. Anahtar kelimeleri baslik ve 6zetlerden arayan program, 363 anahtar
kelimeyi slizgegten gecirmis ve 5 kelime olan esige gore, 6 kelime esigi gegerek analize girmistir (Sekil
4). Bu alt1 kelime “kirsal soylulastirma”, “refah go6c¢ii (amenity migration)”, “yer degistirme”,
“soylulastirma”, “kirsal” ve “ceper kentlesme (counter urbanization)” olarak saptanmustir.

Crrale Mg B

2
[h Chasss typs of anatysis and caumting mothad M choose thrashald

[ eack | [ Mets Fmsh | Cancel

Sekil 4. VOSviewer analiz ve esik ekranlari

9 renk kiimesinde toplanan ve kirsal soylulastirma ile birlikte anilan anahtar kelimeler
haritalandirtlmistir. Kirsal soylulastirma kirmizi kiimede doniisiim, siirdiiriilebilirlik, ikinci konut,
hareketlilik gibi anahtar kelimelerle birliktedir (Sekil 5). Yesil kiimede soylulastirma, kirsal doniisiim,
turizmde gelisme ve kiiltiirel sermaye anahtar sozciikleri bulunmaktadir. Mavi kiimede gog, doga, kirsal
gelisme, agik mor kiimede ise refah gocii, yasam tarzi gogili ve arazi kullanim1 gibi anahtar kelime agi
ortaya ¢ikmistir. Turuncu kiimede ise konut, niifus, sar1 kiimede tiiketim, kirsal caligmalar ve
karsilastirmali kentlesme bulunmaktadir. Pembe kiimede politik ekoloji, kirda yeniden yapilanma ve
mekan duygusu gibi kelimeler yer almaktadir. Mor kiimede yer degistirme, rant farki ve miras gibi
kelimeler de goze ¢arpmaktadir. Son olarak kahverengi kiimede ise kent ¢eperinde yayilma, kapali
siteler, neoliberalizm bulunmaktadir. Dolayisiyla kirsal soylulastirma konusu, siirdiiriilebilirlik/politik
ekoloji, yer degistirme, hareketlilik, kent ¢ceperinde yayilma, konut ve refah gogii kelimeleriyle birlikte
anilan genis kapsamli bir konudur (Sekil 6).
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Sekil 5. iliskisel anahtar kelimeler listesi
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Sekil 6. VOSviewer’da iliskisel anahtar kelimeler gorseli

Kirsal soylulastirma konusu en ¢ok hangi iilkelerdeki yazarlarca ¢aligilmis ve hangi tilkelerdeki yazarlar
birbirilerine atif vermis diye bakildiginda, bir iilkede en az 2 yaym olmak sartryla 29 iilkeden bu esigi
gecen 19 iilke bulunmustur (Sekil 7). Kirsal soylulastirma galismalar1 en fazla ingiltere’de yapilmustir.
Diger ¢alismalar sirastyla Almanya, ABD, Fransa, ispanya ve Cin, Galler, irlanda ve Avusturalya’da

yapilmistir (Sekil 8).
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Sekil 7. VOSviewer analiz ve esik ekranlari-iilkelere gore
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Sekil 8. iliskisel iilkeler ag1

VOSviewer’da birlikte ¢aligma yapan kirmizi kiimede Philips, Smith ve Brooking gibi yazarlar olarak
bir ag olusturmakta, sari kiimede Nelson ve Hines bulunmaktadir. Yesil kiimede Gkartzios, Scott,
Garrod bir ag olustururken, mavi kiimede Halfacre ve Hurley gibi yazarlar birbiriyle iligskilenmektedir
(Sekil 9).
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Sekil 9. iliskisel yazarlar ag

Atif iligkisi bir yazarin diger yazara atif vermesi ile kurulmaktadir. Ayni yayindaki ayn atiflar arasinda
iligki kurulmaktadir (Polat vd. 2022). Buna gore kirsal soylulastirma konusunda 3 ana kiime
bulunmaktadir. Yesil kiimede Philips, Smith ve Cloke gibi en popiiler yazarlar bulunmakta, kirmizi
kiimede Hamnett, Davidson ve Lees, mavi kiimede ise Hines, Nelson vd. yer almaktadir (Sekil 10).
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Sekil 10. Atiflara gore iliskisel yazarlar ag1

Sekil 11°’de tiim bu ¢alismay1 6zetleyen bilgi haritasi bulunmaktadir. Bibliyometrik analiz sonucu
akademik gruplar/topluluklar, anahtar arastirma konular1 ve kirsal soylulagtirmanin bilgi yapisi
Kirsal soylulagtirmanin bilgi haritasinda, bilginin olusumunda Philips, Smith,
alanyazinda one c¢ikan arastirmacilardir. Bilginin yapisini olusturan ana

gorsellestirilmisgtir.
Farrell, Nelson, Hines
kavramlar “siirdiiriilebilirlik”, “kirsal donisiim”, “refah/yasam tarzi gogli”, “yer degistirme” ve
“hareketliliktir. Anahtar arastirma konular1 ise 9 renk kiimesi ile gorsellestirilmistir. Her bir renk
kiimesinde Sekil 6’da da agiklanan pek ¢ok iligkili anahtar konu bulunmaktadir. Bu anahtar konulari
calismalarina konu edinen akademik gruplara veya topluluklara bakildiginda Philips, Hamnet ve Hines
gibi yazarlarin bas1 ¢ektigi goriilmektedir. Ingiltere, Birlesik Krallik, Amerika ve Avrupa’mn, bilgi
haritasinda ismi gegen iiniversitelerinde kirsal soylulastirma galismalari yiiriitilmektedir.
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_____________

Sekil 11. Bilgi haritasi

4. DEGERLENDIRME VE SONUC

Bu arastirmada “kirsal soylulastirma” alaninda yapilan yayinlar bibliyometrik analiz ile dokiiman,
kaynak, {iniversite, yazar ve lilke bazinda arastirilmig, konuyla ilgilenenlere alanyazina iligkin bir bilgi
haritas1 sunulmustur. Calismanin gergeklestirilmesinde Web of Science (WOS) veri tabani
kullanilmistir. WOS verilerini daha iyi gorsellestirmek i¢in ise “VOSviewer” programi secilmistir.
Ozellikle 2000’1i yillardan sonra alanyazinda énem kazanan “kirsal soylulastirma” kavrami {izerinden
kirsal alan ¢aligmalar1 giderek artmakta, bu artigla beraber konuyu ele alma ve inceleme bigimleri
¢esitlenmektedir. Web of Science alan sonuglarina bakildiginda en ¢ok yayinin cografya ile ilgili oldugu
cevre bilimleri ve ¢cevresel ¢aligmalarin ise %23.5 gibi 6nemli bir orana sahip oldugu goriilmiistiir. Kirsal
soylulastirma alaninda en ¢ok yayin yapan yazar Martin Phillips, en ¢ok yaymin yapildig: dergi ise
“Journal of Rural Studies” dir. Universitelere bakildig1 zaman Ingiltere’deki {iniversitelerin nemli bir
cogunlugu oldugu goriilmektedir. Kirsal soylulagtirma kavraminin, soylulagtirma, ekoloji,
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sirdirilebilirlik, yer degistirme, kirin yeniden yapilanmasi gibi konularla beraber arastirildigi
gorilmiistiir.

Aragtirma sorularina gore degerlendirme yapildiginda, kirsal soylulastirma tartigmalarini igeren
yaymlarin 1985 yilinda alanyazinda goriilmeye baglandigi 2018 yili sonrasinda yayi sayisini arttigi
goriilmektedir. Kirsal soylulastirma galismalari ingiltere, Birlesik Krallik, ABD ve Avrupa’da agirlikli
olarak gerceklesmistir. Ayni cografi alandaki {niversiteler daha kuvvetli igbirlikleri ve iligkiler
kurmuslardir. Yazarlar da genelde ayni bolgelerde calisma yapan yazarlardir. Kirsal soylulagtirma
iizerine bilginin olusumunda 2018 ve 2022 yillar1 arasinda Phillips, Smith, Farrell, Dean, Hines gibi ¢ok
yaym yapmis ve c¢ok atif almis, genelde Ingiliz kdkenli yazarlarin kavramlarindan yararlanilmustir.
Bilginin yapisinda bes ayr1 ana kiime bulunmustur, bunlar: siirdiiriilebilirlik, kirsal doniistim, yasam
tarzi gocii, yer degistirme ve hareketliliktir.

Bu kiimeler dort ana konu etrafinda, gelecekteki calismalarin yonii ve egilimi acisindan 6zetlenebilir.
Bunlar sirasiyla stirdiiriilebilir doniisiim, kiiltiirel sermaye ve kirsal doniisiim, kirsal gelisme ve goc,
kirsal yeniden yapilanma ve kent ¢eperinde yayilma konularidir.

Bu arastirma kirsal soylulastirma lizerine yapilmis arastirmalari akademik bir yontemle ortaya koymakta
ve bilgi gdvdesini olusturarak kapsamli bir bilgi haritasi ¢izmektedir. Anahtar arastirma konularim
bularak potansiyel caligsmalar1 yonlendirmekte, arastirmacilara kir ve kent planlamasinda ve sosyal
bilimlerde galisma yapacaklara genis bir ¢cergeve sunmaktadir.

Sonug olarak teknolojide meydana gelen degisimler, iletisim ve haberlesme araglarinin artigi, internet,
iiretim araglarinin gelismesi, son zamanda yasanan kiiresel salginlar yeni bir yerlesim sistemi
kurulmasina yol agmistir. Bu degisimin ilk baslangicinin yukaridaki bibliyometrik analizlerden
anlasilacag1 iizere sanayi devriminin basladigi Ingiltere’den baslayarak Amerika ve 2000’li yillar
sonrasinda diinyada bircok kirsal yerlesmeyi etkileyen bir sorun oldugu anlasilmaktadir. Kirsal
yerlesmelerin de hizli bir sekilde degismesine yol agmigtir.1980°1i yillarda temel ekonomik sektorii
tarimsal ve hayvancilik olan kirsal alanlar doniismeye baslamistir. Dogaya yakin olmak isteyen,
sakinlik, dinginlik arayisindaki kentliler yogun iiretimle ilgisi olmayan bir grup kirsal alanlara temelli
ya da mevsimsel olarak yerlesmektedir. Bunun sonucunda tarim ve hayvancilik kirsal alanlarda
azalirken yeni gelen grubun ihtiyaglarin1 kargilamak {izere yeni fonksiyonlar kirsal yerlesimlerde yer
secmekte, tarim arazilerini tiikketmekte ve yapili alan ayak izi artarken dogal yasam alanlar1 ve kir peyzaji
da kaybolmaktadir.
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Ozet

Tiirkiye’de 2003 yilinda hayata gegirilen saglikta doniisiim programi ile kurulmus olan Sosyal Sigortalar Kurumunun 6zel hastanelerde hizmet
vermeye baslamasiyla 6zel saghk kurumlarinda medikal muhasebe kavramindan sz edilmeye baslandi. Ozel saglik kurumlarinda saghk
giderlerinin uygun bir sekilde tahakkuk etmesi ve takibinin yapilmasi isletme devamhlig1 agisindan 6nem arz etmektedir. Bu nedenle alaninda
uzman olan medikal muhasebe ¢alisani ve medikal muhasebe uzmanlar saglik hizmeti sunumunu Saglik Uygulama Tebligi (SUT) ve
faturalama kurallarina gére muhasebelestirme yaparak isletmenin gelir kaybini engellemektedir. Bu ¢alismada, Tiirkiye’de egitim hizmeti
veren Universitelerin 6n lisans, lisans ve lisansiistii egitimlerinin ilgili bolimlerinde medikal muhasebe egitimine ne kadar yer verdikleri
arastirilmis ve konu hakkindaki egitimin 6nemine deginilmistir. Medikal muhasebe ile birlikte 6zel saglik kurumlarinda yeni is bolimleri
olugmus ve bu alanlarda ¢alisan personelin nasil ve ne derecede uzmanlastigini saptamak amaglanmigtir. Calismanin sonucunda incelenen 68
kamu ve vakif tiniversitesinin sadece bes tanesinde “Medikal Muhasebe” ad1 altinda miifredatlarinda ders olarak yer verildigi saptanmustir.
Medikal muhasebe alanindaki egitimlerin daha ¢ok kurslar araciligiyla verildigi veya aday personelin is hayatina baslamas: ile birlikte is
baginda egitimlerini siirdiirdiigii tespit edilmistir.

Anahtar Kelimeler: Saglik Isletmeleri, Medikal Muhasebe Egitimi, Faturalama

IN THE HEALTHCARE ENTERPRISES IN MEDICAL ACCOUNTING EXPERTISE
TRAINING AND ITS IMPORTANCE

Abstract

The concept of medical accounting began to be mentioned in private health institutions when the Social Insurance Institution, which was
established with the health transformation program implemented in Turkey in 2003, started to serve in private hospitals. Appropriate accrual
and follow-up of health expenses in private health institutions is important for business continuity. For this reason, medical accounting staff
and medical accounting experts who are experts in their fields prevent the income loss of the enterprise by accounting for the health service
delivery according to the Health Practice Communiqué (SUT) and billing rules. In this study, it has been researched how much medical
accounting education is included in the relevant departments of the associate, undergraduate and graduate education of the universities
providing education services in Turkey and its importance is mentioned. With medical accounting, new business divisions have been formed
in private health institutions and it is aimed to determine how and to what extent the personnel working in these fields are specialized. As a
result of the study, it was determined that only five of the 68 public and foundation universities examined were included in their curricula under
the name of "Medical Accounting". It is seen that the trainings in the field of medical accounting are mostly given through courses or begin
when the personnel enters the business life.

Keywords: Healthcare Businesses, Medical Accounting Education, Invoicing
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Saglik Isletmelerinde Medikal Muhasebe Uzmanhg1 Egitimi ve Onemi

GIRIS

Saglik yoneticileri sinirli olan kaynaklart daha verimli kullanabilmek ve karsilastiklart biirokratik
engelleri daha kolay asabilmek amaciyla saglik muhasebesine 6zen gostermektedirler. Ozel ve kamu
saglik kuruluglari, artan talep ile basa ¢ikmak igin kurumsal, organizasyonel, yonetsel ve finansal
degisim stratejileri uygulamak ve en az maliyet ile maksimum fayda saglamaya calismaktadirlar. Bu
anlayisla bilgi; yonetim siirecinde ihtiya¢ duyulan en onemli kaynak oldugundan, muhasebenin
tanitilmasiyla desteklenen kapsamli bir muhasebe bilgi sisteminin gelistirilmesi hem yoneticiler igin
hem de kurumlar i¢in gereklidir (Mehrolhassani ve Emami, 2013). Muhasebe kayit sistemleri, zaman
icinde yap1 ve siireklilik saglamak icin basvurulabilecek bir dizi prosediir olarak tanimlanabilmektedir.
"Muhasebe Sistemi™ dil gibi, belirli bir zaman ve mekanin diginda var olan soyut isaretler ve kurallardan
olugmaktadir. Giinliik aktivitelerin kaydedilmesi, iletilmesi ve yorumlanmasi i¢in potansiyel bir arag
olmaktadir (Lawrence vd., 1997). Son 20 yilda kamu ve 6zel hastane sayilarinda biiyiik bir artig
yasanmasi ile beraber hasta sayisinda da artis yasanmistir (Vasicek ve Roje, 2010). Hem daha iyi bakim
hizmeti verebilmek hem de maliyetleri azaltabilmek i¢in yonetim bilgi sistemine ihtiya¢ duyulmaktadir
(Mehrolhassani ve Emami, 2013). Bu baglamda kamu hastaneleri de 6zel hastaneler gibi tahakkuk esasl
muhasebeye gecmis ve Ozel sektor tarzi mali tablolart benimsemistir (Azoulay vd., 2007). Kamu
sektoriinde tahakkuk sistemine gecen tiim iilkeler yonetsel iglevleri degerlendirme imkéani saglama,
kaynak tahsisi i¢in faydali bilgilere erisme, daha iyi finansal raporlama ve hiikiimetin ekonomik etkileri
hakkinda eksiksiz bir goriis saglama gibi ortak hedefler benimsenmistir (Vasicek ve Roje, 2010;
Mehrolhassani ve Emami, 2013).

1. ARASTIRMANIN AMACI

Genel Saglik sigortasinin 6zel hastanelerde gecerli olmasiyla beraber, 6zel hastanelerin gelir diizeyinde
artts ve ayn1 zamanda kayiplar meydana gelmistir. Ozellikle faturalama siirecinde yapilan hatalar ve
Sosyal Giivenlik Kurumu mevzuatindaki gerekli sartlarin saglanmamasi 6zel saglik kurumlarinda ciddi
gelir kaybina sebep olmaktadir. Bu ¢alismanin amaci, medikal muhasebe uzmanlarinin egitim siireci ve
0zel saglik kurumlari i¢in ¢ok 6nemli olan rolii iizerinde durmaktir.

2. MEDIKAL MUHASEBE KAVRAMSAL CERCEVE

Saglik kurumlar1 ellerindeki smirli kaynaklarla saglik hizmetinin kalitesini diisiirmeden verdikleri
hizmeti zamaninda, etkin, verimli bir sekilde vermek ve bu hizmetin siirekliligini saglamak zorundadir
(Kordeve, 2017; Nazlioglu, 2020). Muhasebe sistemi hem hastane yonetimi i¢in hem saglik yoneticileri
icin kit kaynaklarin verimli kullanilmasi ve saglik hizmetinin kaliteli bir sekilde verilmesi i¢in analizler
yaparak (Kahramanoglu ve Acar, 2017) saglik yoneticilerinin muhasebe bilgilerini daha etkin
kullanmaya zorlamaktadir (Sahin, 2020). Finansal muhasebe, kamu ve 6zel kurumlarda oldugu gibi
saglik kurumlarinda da gelir ve giderleri hesaplayan, saglik kurumunun finansal yapisiyla ilgili bilgiler
veren, biinyesinde muhasebe alt boliimlerini olusturan biitiinciil bir siirectir. Bununla birlikte kamu ve
ozel sektdr de birbirinden ayri isleyise sahiptir. Ozel saglik kurumlarinda muhasebe islemleri medikal
muhasebe adi altinda medikal muhasebe uzmanlan tarafindan yiiriitilmektedir. Medikal muhasebe
uzmani gerekli egitimleri aldiktan sonra medikal muhasebe c¢alisanlariyla birlikte faturalama
siireglerinin takibini yapmaktadir (Sayim, 2016). Emekli Sandig1, BAG-KUR, SSK kurumlarinin Saglik
Uygulama Tebligi (SUT) eski adiyla Biitce Uygulama Tebligi’ne (BUT) gore saglik harcamalarinin
O6demelerinin tek cati altinda birlestirilmesi ile Kordeve (2017) SGK g¢atis1 olusturulmus ve bu sayede
0zel hastanelere olan ilgi de artmistir. SGK, kamu saglik kurumlarinda oldugu gibi 6zel hastanelerinde
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de en biiyiik miisteri haline gelmistir (Yarar ve Ince, 2017). Ozel saglik kurumlariin GSS ve GSS’ye
bagl olarak ¢alisan Tamamlayic1 Saglik Sigortasi iizerinden verdigi hizmeti SGK’ya fatura etmesi, bu
faturalar1 takip etme, faturalarin tahsilini kurum ile SGK arasinda entegre sistemler araciligiyla
saglamak amaciyla yapilan islemler Medikal Muhasebe igleri olarak adlandirilmaktadir. Bu isleri
yiiriiten, takip eden kisilere ise medikal muhasebe uzmani denilmektedir. Saglik hizmetlerinin
karmagiklig1 ve maliyetinin yiiksek olmasi, saglik kurumlarinda galisacak personelin medikal muhasebe
egitimi almis olmasimi gerekli kilmaktadir (Kordeve, 2017).

2.1 Medula Sistemi

Medula; saglik hizmetini sunan kurumlarda Sosyal Giivenlik Kurumu’nun (SGK) saglamis oldugu
Genel Saglik Sigortasi’n1 (GSS) kullanarak aldigi hizmetlerin, saglik kurumunun i¢ siireglerine
miidahale etmeden faturaya ait takip numarasini elektronik olarak toplayan ve verilen hizmetin
O6demesini saglayan ¢oklu bir sistemdir (S6zen, 2015). Medula sistemiyle saglik hizmetinin kalitesi
artmistir. Biyomedikal dogrulama sayesinde kotiiye kullanim engellenmis ve kayit altina alinan hasta
bilgileriyle doktorlar hastasini daha kolay takip edebilir hale gelmistir (Kordeve, 2017).

3. SAGLIK iSLETMELERIi VE UNSURLARI
3.1 Saghk Kavrami

DSO’ye gore saghigm pozitif yonden tanimi "sadece hastalik ve sakatligmn olmamas: degil, fiziksel,
ruhsal ve sosyal ydonden tam bir iyilik hali" olarak ifade edilmektedir (Somunoglu, 1999). Saglik
alaninda genis kabul goren islevsel bakis agisi; saglik durumunun 6lgiileri geleneksel olarak en genel
dagilima sahip kosullar veya ortalama tiirlinden sapmalar arasindaki ayrimlarla ilgilidir. Fiziksel,
zihinsel ve sosyal islev i¢in degerler iglevsel statiiniin olagan kategorileri ile tanimlanir veya tiiretilirken
hastalik; insan bireyinin normal isleyisindeki bir rahatsizlik durumu olarak tanimlanmaktadir (Patrick
ve Bergner, 1990).

3.2 Saghk Hizmetleri

Gelismis llkelerin gelismislik gostergelerinden biri de saglik alanindaki gelismeler ve saglik hizmetine
ulagilabilir olma durumlaridir. Bu yiizden 6zellikle gelismekte olan iilkeler saglik hizmetlerine daha
fazla yatirm yapmakta ve onem vermektedirler. Ulkemizde saglik hizmetleri devlet kontroliinde
yuriitiilmektedir. Saglik hizmeti; insanin saglikli olma haline tehdit olusturabilecek durumlarin
giderilmesi, hasta olanlarin iyilestirmesi, sagligi gelistirme ve aragtirma alaninda yapilan hizmetlerin
tamamini kapsamaktadir (Orhaner, 2006).

4. SAGLIK KURUMLARINDA MEDIiKAL MUHASEBE

Ozel veya kamu fark etmeksizin tiim saglik kurumlarinin en biiyiik miisterisi SGK'dir (Yarar ve Ince,
2017). SGK giivencesiyle saglik kurumlarinda sunulan hizmetin maliyetini, SGK’dan geri almak i¢in
faturalar1 SUT’a gore diizenlemeyi gerektirmektedir. Saglik tedarik¢ilerinden saglik uzmanlarina,
SGK’dan saglik kurumlarinin her bir birimine kadar uzanan birden ¢ok paydasi kapsayan bu siireg
uzmanlarca yiiriitilmektedir (Arik ve Yilmaz, 2021). Bu noktada medikal muhasebe egitimi alan
calisanlar saglik kurumlarinda sunulan saglik hizmetinin faturalandirilmasi ve maliyetlerin denetim
altina alinmasi gorevini tistlenmektedir. Saglik kurumlari da faturalama siireglerini ¢ok iyi takip ederek
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gelir kaybin1 en aza indirgemeye calismaktadir (Sevim, 2019). Ozellikle saglik sektoriinde yer alan 6zel
saglik isletmeleri, sundugu hizmetin karsiligim ilgili anlagmali kurumdan eksiksiz ve zamaninda geri
almak istemektedir. Bunu isterken verdigi hizmetin de eksiksiz ve anlasmali kurumlarin belirledigi
kurallar ¢ergevesinde slireclerini yiirlitmek durumundadir (Arik ve Yilmaz, 2021). Bu karsilikli
etkilesim ve iletisim, verilen hizmetin fatura edilme siireclerini kapsayan medikal muhasebe siireglerinin
isletme icin ne kadar hayati oldugunu gostermektedir (Cansever, 2015).

4.1 Faturalandirma

Faturalandirma; saglik kurumlar tarafindan sunulan saglik hizmetinin karsiligin1 almak i¢in sigorta
sirketlerine yapilan taleplerin sunulmasi ve takip edilmesi islemidir. Saglik kurumlarinda faturalandirma
stireci hastanin hastalik, yaralanma veya durumunun teshisi ve tedavisi i¢in hastaneye gelmesiyle baslar.
Hasta, hastaneden ayrilana kadar verilen tiim hizmetler hasta adina veya anlagmali kurum adina sisteme
kaydedilmektedir. Bir sonraki adimda, sigorta sirketlerinin belirledigi kurallara gore tiim hizmetler
iicretlendirilerek faturalandirilir ve ilgili sigorta paymna ya da hasta payma yansitilmak iizere islenir
(Dagdemir vd., 2013). Faturalama birimi, saglik kurumunun hastalarina sunmus oldugu hizmetin
maliyetini ilgili kurumdan almas1 ve sagladig1 hizmet siirekliliginin devami i¢in hastanelerin stirecleri
takip eden medikal muhasebe biriminin bir ayagidir. Faturalama birimlerinde faturalarin acil olarak ve
zamaninda kesilmesi, geri ddemelerin takip edilebilmesi igin saglik hizmetinin siirdiiriilebilirligini
etkileyebilecek olumsuzluklar olarak karsimiza g¢ikmaktadir. Bu yiizden bu biriminde ¢alisacak
personelin, medikal muhasebe siire¢lerine hakim, bilgili ve deneyimli kisiler olmasi ¢ok Onemlidir
(Cansever, 2015). Ozel saglik kurumlarinda medikal muhasebe béliimlere ayrilmaktadir. Bu
boliimlerden biri olan 6n muhasebe sistemi hasta kayit yetkilisinin kasasinin teslim alinmasi ve
kontroliiniin yapilmasi, kredili satiglarin takibi, yatis 6demelerinin alinmasi, geri donen faturalarin
kontrolii, vadeli, nakit veya havale 6demelerinin takibi yapilmaktadir (Sayim, 2016).

4.2 Medikal Muhasebe-Hasta Bilgi Sistemi

Gerek kamu gerek 6zel saglik kuruluslari olsun hasta kayit birimi hasta ile iletisime gecen, temas kuran
ilk birimdir (Yiksel, 2021). Hasta kayit birimi, saglik hizmeti i¢in gelen hastalarin kisisel verilerini ve
tibbi verilerin kaydedildigi bilgi sisteminin bir par¢asidir (Mese, 2003). Durum bdyle olunca hasta kabul
birimi 6zellikle 6zel saglik hastaneleri igin hayati 6neme sahip olmaktadir. Hasta hizmetleri olarak da
adlandirilan hasta kayit birimi, 6zel hastanelerde medikal muhasebe siireclerinin yogun oldugu ve
medikal muhasebe uzmani tarafindan denetiminin yapildigi hastanenin biitiin birimleriyle iliskili oldugu
karmasik bir yapidir. Hasta kayit sistemi baglangicta hastane faaliyetleri i¢in bir izleme araci iken, 2000
yilindan itibaren, 6zel sigorta sirketlerinin gelismesi ve 6zel saglik kurumlarinda hizmet vermeye
baslamasi, 6zel hastanelerde 6deme sisteminin gelismesi medikal muhasebenin temelini olusturmustur
(Lynge vd., 2011). Saglk hizmeti alan kisiler i¢in saglik hizmet bedeli olarak hasta kayit yetkilisi
tarafindan faturalar diizenlenir. Bu faturalar, hastanin girisiyle agilir, verilen biitiin hizmetler sisteme
islenir. Hasta hizmet aldiktan sonra, hastaneden ayrilmasina yakin, hasta faturasi kesilerek iglemlere son
verilir. Hastalarin aldigi hizmetler hastanin sigortasina gore hasta kayit sorumlusu tarafindan hastane
bilgi sistemlerine kayit edilerek fatura edilmektedir. Fatura bilgilerinin yani sira hastaya ait tani-tedavi,
doktor bilgisi, hastanin bagvurdugu brans ve test sonuglar1 da kayit altina alinmaktadir (Orhaner vd.,
2016).
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4.3 Genel Saghk Sigortasi (GSS)

Sosyal devlet anlayisi geregi lilke niifusunun tamaminin saglik hizmetine ulagabilmesi ve adaletli bir
sekilde faydalanmasi amaglanmaktadir. Ulkemizde SSK, BAG-KUR ve Emekli Sandiginin
birlestirilmesiyle Sosyal Giivenlik Kurumu olusturulmustur. SGK adi altinda birlesen bu kurumlar
arasindaki farkliliklar ortadan kaldirildi; daha adil ve erisilebilir bir yapiya dontismistiir. Boylece kisinin
ekonomik durumuna bakilmaksizin, kurum farki ayrimi yapilmadan herkesin devlet ve iiniversite
hastanelerinde hizmet alabilmesi saglanmigtir. Ayrica GSS anlagsmal1 6zel saglik kurumlar1 da saglik
hizmet maliyetlerinin bir kisminin SGK tarafindan karsilanmasiyla 6zel saglik kurumlar1 da basvuran
tiim hastalara hizmet vermeye baslamistir (Ozmen, 2013).

4.4 Anlasmah Kurumlar / Ozel Saghk Sigortasi

Sigorta kavrami bireyin yasamu siiresince ulasabilecek maliyet riskine karsi 6nceden kendisini giivence
altina alma ihtiyacindan dogmustur (Yayar ve Dase¢1, 2020). Genel saglik sigortasinin beklentileri
karsilamadig1 ve yetersiz kalan yerlerde olusabilecek riskleri paylasarak 6zel saglik sigorta kavramini
meydana getirdi. Devlet, saglik alaninda olusabilecek maliyetleri boylece bdliiserek yiikiinii
hafifletmistir (Tapan vd., 2015). Boylece genel saglik sigortasi kapsamindan memnun olmayanlar veya
beklentisi yiiksek kisiler 6zel saglik sigortasi yaptirarak saglik harcamalarindaki maliyetlere ortak
olmustur. Medikal muhasebe uzmanlar tarafindan siiregleri takip edilen 6zel sigortali hastalarin
stireclerinin eksiksiz tamamlanmasi saglik kurumunu maliyetlerini 6nemli Ol¢lide azaltmasi
amaglanmustir.

4.5 Tamamlayic1 Saghk Sigortasi (TSS)

Ozel saglik sigortasmnin bir benzeri olan “Tamamlayici1 veya Destekleyici Saglik Sigortas1”, GSS ile
calisan, GSS’nin karsilamadigi hizmetleri karsilamayan, ya da kismen karsiladigi hizmetleri kismen
karsilayan, siire¢ ve takibinin medikal muhasebe egitimi almis personel tarafindan yapilan 6zel saglik
sigortasi tiliriidiir (Uzun ve Dikmen, 2015). Tamamlayici1 Saglik Sigortasi, geleneksel hastane anlayist
yerine geligmis kaliteli klinik bakim1 ve en 6nemlisi tedaviye daha hizli erisim saglayarak, konforlu
konaklama ve olanaklart garanti ederek, tiikketiciye saglik hizmeti sunmaktadir (Mossialos vd. 2004).
Saglik hizmeti maliyetlerinin bir kismim1 GSS, kalan kismimin sigorta sirketi tarafindan karsilandigi
polige tiirii olan Tamamlayici Saglik Sigortasinin  Varoglu (2013) faturalama siire¢leri medikal
muhasebe uzmanlar tarafindan takip edilmektedir. Boylece saglik kurumlarinin verdigi hizmet
sonucunda olusabilecek mali kayiplar1 azaltarak, sigorta sirketlerine geri 6deme icin gonderilecek
evraklar1 diizenlemektedir.

4.6 Ozel Saghik Sigortasi (OSS)

Kisilerin saglik hizmeti maliyetinin hepsini veya belli bir kisminin sigorta sirketi tarafindan karsilandigi
polige tiiriidiir. GSS ile ¢alismaz fakat alinan hizmetin ticretlendirmesi SUT’a gore belirlenmektedir.
Sigortalinin istegine bagl olarak %100 ya da %80 sigorta sirketi tarafindan 6denecek sekilde hem
ayaktan hem de yatarak hizmetleri kapsayabilmektedir. SUT’ta karsiligi olmayan GSS’nin
karsilamadigr hizmetler sigorta sirketine fatura edilemiyor. Bu tutarlar hastaya fatura ediliyor.
Karsilanan tutar kurum faturasi adi altinda sigorta sirketine fatura ediliyor. Eksik evrak birakilmayacak
sekilde, kullanicinin kimlik fotokopisi ve ilgili evraklara hasta imzalar1 alindiktan sonra sigorta sirketine
fatura edilebilmektedir. Anlasmali kurumlar (TSS, OSS, Bankalar) olarak adlandirilan bu kurumlar
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genel olarak medikal muhasebe departmani tarafindan takip edilmektedir. Sigorta sirketi ile saglik
kurumu arasinda anlagma saglanmasi, saglik hizmetinin sunulmasi, saglik hizmeti karsiliginin geri
O0deme sistemiyle sigortalardan temin edilmesi medikal muhasebe ¢alisanlar1 ve uzmanlar1 tarafindan
gergeklestirmektedir.

4.7 Uluslararasi1 Kayitlar

Ulkemize saglik turizmi i¢in gelen yabanci bireyler icin agilan kayit tiiriidiir. Burada énemli olan
hastanin pasaportu iizerinden kaydin alinmasi. TC vatandas1 bile olsa pasaport {izerinden kayit alintyorsa
uluslararasi olarak secilir. TC numarasi var ise yabanci kokenli olsa bile {icretli statiisiinde kayit acilir.
Her iki durumda da fatura hasta adina kesilir. Yabanci hastalar iilkemize turist, saglik ihtiyaci, 6grenci,
uluslararasi anlagsmalara bagh olarak gelebilmektedir. Ulkemizde bulundugu siire zarfinda hastaneye
basvurmalar1 durumunda hasta otomasyon sistemine kayit altina alinir ve cepten 6deme yapilir. Zorunlu
sebeplerden dolay1 iilkemize gelen yabancilarin saglik harcamalar1 genel biitceden saglanmaktadir
(Sayim, 2017).

5. MEDIKAL MUHASEBE UZMANLIK EGITiMi VE ONEMIi

Genel muhasebe egitiminin amact yorum ve analiz yaparak bilgiyi kullanip yorumlayabilen,
iilkemizdeki yasal diizenlemelerin yaninda, muhasebenin uluslararasi uygulamalarinda baglantilar
kurabilen meslek elemanlar1 yetistirmektir. Kiiresellesmenin bir getirisi olarak, saglik kurumlar1 da
sadece bulunduklar1 bolgede degil daha genis bir alana hizmet ederek paydaslariyla rekabet etmektedir.
Dolayisiyla saglik kurumlarinin rekabet avantaji saglamak icin muhasebe uygulamalarina ihtiyag
duymaktadirlar (Sahin, 2020). Bu baglamda saglik kurumlari i¢in medikal muhasebenin genel
kapsamina hakim c¢alisanlar 6nem kazanmaktadir. Saglikta doniisiim programiyla birlikte kamu
hastaneleri ile 6zel saglik kurumlar arasindaki ayrimimn 6nemli derece kalkmasi sonucunda o6zel
hastanelerde finansal muhasebe islemleri daha da dnem kazandi. Ozel hastanelerin SGK ile ¢alismaya
baslamasi, hastalarin 6zel saglik kurumlarina miiracaat etmesi ile baglayan ve hastaneden ayrilmasina
kadar ki siireclerin muhasebesinin olusturulmasi, sonuglandirilmasi ve geri 6demelerin alinmasi saglik
hizmetinin siirdiiriilebilmesi i¢in bilyilkk énem arz etmektedir. Ozel saglik kurumlarinin biitiin bu
stireclerinin medikal muhasebe uzmanlari tarafindan yapilmasi, kontrol edilmesi ve sonuglandirilmasi
gereken uzun bir siireci kapsamaktadir (Kordeve, 2017). Ozellikle 6zel saghik sigorta kuruluslarin
miisterilerine 6zel hastanelerde hizmet alma hakkini tanimasiyla Savas ve Ekergil (2019) saglik
sektoriiniin yeni mevzuat ve yeni fiyatlandirma politikalarini olusturmasimi zorunlu kilmistir. Is kazalari,
trafik kazalari, acil mevzuati, 6zel saglik kurumlari gibi farkli isleyise sahip hizmet kollarinda yapilan
yanlis islemler saglik kurulusuna ciddi mali kayip verebilmektedir. Boylece medikal muhasebe
uzmanlarina ve medikal muhasebe egitiminin gerekliliginin 6nemi anlagilmaktadir (Sahin, 2020).

Saglik kurumlarinin yogun olarak kullandigi maliyet muhasebesi igerikli derslerin genellikle
universitelerin saglik yonetimi boliimlerinde verilmektedir. Bu alanda yapilan literatiir ¢aligmalarinda
iiniversitelerin egitim programlarinda saglik muhasebesine farkli yaklastig1 ve farkli ders adi altinda
miifredatlarina yer verdigi goriilmektedir. Genel olarak miifredatlarinda temel muhasebe egitimi,
maliyet muhasebesi ve finansal muhasebe alaniyla ilgili derslerin yogun oldugu dersler verilmektedir
(Sahin, 2020). Sevim (2019) tez calismasinda iiniversitelerin saglik yonetimi boliimiinde medikal
muhasebeye ders olarak ¢ok az ve segmeli olarak ilgili boliimlerde yer verildigi goriilmektedir (Sevim,
2019). Ayni sekilde Sahin (2020) aragtirma makalesinde iiniversitelerin Bologna bilgi paketlerine ve
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tniversite web sayfalarina bakarak tiniversitelerin agirlikli olarak verdigi muhasebe derslerini ortaya
¢ikardi. Bu calismada goriiliiyor ki medikal muhasebe dersleri 6n lisans, lisans ve tezli lisansiistii
programlarinda se¢meli veya zorunlu ders seklinde ¢ok az yer verildigi goriilmiistiir. Saglik yonetimi ve
saglik kurumlari isletmeciligi boliimlerinde medikal muhasebeye gerekli 6nemin verilmedigi, medikal
muhasebeden ziyade genel muhasebe ve finansal muhasebeye agirlik verildigi yapilan ¢aligmalarda
gorlilmektedir. Medikal muhasebe egitimi iiniversitelerin saglik yonetimi boliimiinde ders olarak yeni
verilmeye baslandigi, Sevim (2019) tez calismasinda anlagilmaktadir.

Saglik teknolojilerinin gelismesiyle birlikte rekabetin arttig1 saglik alaninda, saglik harcamalarinin vergi
kanunlarma uygun sekilde giderlestiren medikal muhasebe uzmanlarina ihtiyag her gegen giin
artmaktadir. Ulkemizde hala bu alana yeterince énem verilmedigi, incelenen {iniversitelerin Bologna
sayfalarinda ve ders miifredatlarinda goriilmektedir. Muhasebe derslerinin verildigi, saglik yonetimi ve
saglik kurumlari isletmeciligi boliimlerinde incelenen 68 kamu ve vakif iiniversiteleri icerisinden Tablo
1’de gorildigi gibi, bes iiniversitede “Medikal Muhasebe” adi altinda miifredatlarinda ders olarak
okutuldugu saptanmistir. Saglik yonetimi ve saglik kurumlari igletmeciligi boliimlerinde saglik alaninda
verilen muhasebe dersleri; genel muhasebe, yonetim muhasebesi, maliyet muhasebesi ve finansal analiz
olarak miifredatlarinda karsimiza ¢ikmaktadir. Medikal muhasebe alanindaki egitimlerin daha ¢ok kurs
araciligryla verildigi ya da sektorde calismaya baslamasiyla alindigi goriilmiistiir. Bu durum 6zel saglik
kurumlari i¢in ayr1 zaman kayb1 ve gereksiz maliyet olarak algilandigindan personel seciminde medikal
muhasebe deneyim sart1 aramasina neden olmaktadir.

Tablo 1. Medikal Muhasebe Derslerine Miifredatlarinda Yer Veren Universiteler

UNIVERSITE | FAKULTE BOLUM | DERS |Z | AKTS/ | VERILDIG | L/OL/YL

ADI /S | KREDI | I YARIYIL
Harran Saglik Hizmetleri | Saghk Medikal | Z | 5/5 4Yy On Lisans
Universitesi Meslek Turizm Muhaseb

Yiiksekokulu Isletmecilig | e
i Programi

Isparta Saglik Hizmetleri | Saglik Bilgi | Medikal | S 3/3 2.Yy On Lisans
Uygulamali Meslek Sistemleri Muhaseb
Bilimler Yiksekokulu Teknikerlig | e
Universitesi i
Marmara Saglik Bilimleri Saglik Medikal | Z | 3/2 6.Yy Lisans
Universitesi Fakiiltesi Y6netimi Muhaseb

e
Istanbul Okan Saglik Hizmetleri | Saglik Medikal | Z | 3/4 2.Yy On Lisans
Universitesi Meslek Kurumlari | Muhaseb

Yiiksekokulu Isletmecilig | e
i

Gelisim Saglik Bilimleri Saglik Medikal | Z | 3/3 5Yy Lisans
Universitesi Fakiiltesi Yonetimi Muhaseb

e

Kaynak: Yazar tarafindan olusturulmustur.
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Saglik Isletmelerinde Medikal Muhasebe Uzmanhg1 Egitimi ve Onemi

Tablo 1’de de gorildiigi gibi 4 tane liniversitede medikal muhasebe dersleri zorunlu olarak okutulurken,
bir tane iiniversitede segmeli olarak okutulmaktadir. Bu iiniversitelerde yiiksek lisans diizeyinde
egitimlerin heniiz verilmedigi fakat lisans ve 6n lisan diizeyinde medikal muhasebe egitimlerinin
verildigi goriilmektedir. Harran Universitesi Saglik Turizm Isletmeciligi Programinda medikal
muhasebe dersleri olarak SGK mevzuat ve yonetmelikleri, SUT yonetmeligi ve mevzuati konulari yer
almaktadir. Isparta Uygulamali Bilimler Universitesi Saglik Bilgi Sistemleri Teknikerligi boliimiinde
saglik kurumlarinda kullanilmak {izere hastane otomasyon sistemlerini gelistirerek medikal muhasebe
islerinin dijitallestirecek uygulamalar gelistirilir ve bu alanda egitimler verilmektedir. Fakat diger
iiniversitelerin Bologna sayfalarinda ders icerigi belirtilmemis sadece medikal muhasebe ad1 altinda ders
verildigi goriilmektedir. Calisma sonucunda, medikal muhasebe alanindaki egitimlerin, daha ¢ok kurslar
araciligryla verildigi ya da saglik sektoriinde calismaya baslanmasiyla tecriibe elde edilerek 6grenildigi
tespit edilmistir.

SONUC VE ONERILER

Medikal muhasebe, 6zel saglik kurumlarin devamliligini saglayan, hizmet kalitesini ve saglik hizmet
politikasinin ¢ercevesini sekillendiren finansal yontemdir. Saglik hizmeti verilirken saglik kurumunun
ceza almasini Onlemekle birlikte eldeki kit kaynaklar1 da daha verimli ve etkin kullanimim
saglamaktadir. Medikal muhasebe saglik kurumu ile anlasmali kurumlar arasinda ortak bir dil
olusturarak isleyisi hizlandirmaktadir. Bu nedenle bu alanda ¢alisacak uzman kisilerin yetistirilmesine
imkéan saglanmalidir. Bu alanda g¢alisacak personele medikal muhasebe egitimi tiniversitede ilgili
boliimlerde verilmelidir. Universitelerin ilgili boliimlerinde daha fazla staj programlariyla sisteme
yetismis personel istihdami saglanmalidir. Bunun yani sira iiniversiteler 6zel saglik kurumlariyla is
birligi yaparak medikal muhasebe islerinin yogun oldugu saglik kurumlarinda medikal muhasebe
egitimi almis personel calistirmalidir. Bdylece medikal muhasebenin teorik kismiyla ilgili okullarda
egitim verilecek, pratik kismi ise saglik kurumlarinda staj programlariyla tamamlanmig olacak. Medikal
muhasebe, biitce hedefi belirleme ve olusturma, fiyat politikasi olusturma, 6zel sigortali hasta
anlagmalari, yabanci hasta iligkileri, disaridan saglanan hizmetler i¢in sézlesmeler olusturma, yonetim
politikasi i¢in raporlama seklinde siralanabilecek gorevleri olan oldukga genis kapsamli bir siiregtir. Bu
nedenle medikal muhasebe derslerine iiniversitelerin ilgili alanlarinda bu siirecler ayrintili bir sekilde
egitim sistemlerinde yer verilmelidir. Saglik yonetimi ve saglik kurumlar yoneticiligi boliimlerini
okuyan 6grenciler okul hayatinin son yar1 donemini stajyer olarak hastanelerde tamamlamaktadirlar.
Ogrenciler medikal muhasebe egitimini bu staj programlariyla alabilmektedir. Egitimler kisa
oldugundan yeterince deneyim kazanilmig olmamaktadir. Sonug olarak, uzmanlik gerektiren medikal
muhasebe egitiminin, teorik ve uygulamanin birbirleri ile uyumlu bir sekilde siireclerin yiiriitiilmesi
gerekmektedir.
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